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GREETINGS
FROM GREY

REGIONAL GROWTH AND
COLLABORATION
2018 has been another stellar year of economic growth in Grey
County. We are an attractive to place to live and work and people
are choosing our communities as the place they want to call their
home. There is residential development happening in all nine local
municipalities. But with this growth also comes challenges. Home
values are increasing and affordable and attainable housing has
become a hot topic in many areas. With the adoption of a new
official plan to guide future development, Grey County and your
local municipalities are working together to explore ways of
encouraging more affordable housing in the region.
Jobs are another important topic. Grey County and surrounding
areas have seen low unemployment rates in 2018, hovering in
around 3%. On the surface this is great news; however, it also
points to ongoing shortages of skilled workers in the region. For
the second year in a row, the Employer One survey reports
employers are finding it difficult to recruit workers, especially
skilled workers. Earlier this year the County bought the former
Sydenham School in Owen Sound with the intent of working with
partners to develop a Skills Training, Trades and Innovation
Centre. The centre will offer a range of training to meet the needs
of our local employers and to help encourage our young people to
stay in Grey. The centre will also offer services for entrepreneurs
as they start or expand their businesses.
Economic development doesn’t happen in a vacuum and Grey
County is committed to collaboration with local municipalities and
our regional neighbours. We support the work of the Bruce Power
refurbishment and continue to look for ways to provide
transportation options for County residents. Although still in the
early stages, we are developing a Community Improvement Plan
Program to provide leadership and support for community
development projects where there is great need. We look forward
to sharing more details in 2019.
Yes, 2018 has been a great year in Grey County. Just take a look
through this magazine and see for yourself.
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THINKING ABOUT
STARTING,
EXPANDING OR
GROWING YOUR
BUSINESS IN
GREY COUNTY?
The Business Enterprise Centre promotes entrepreneurship within Grey County by
offering support and training to local business owners. Services offered by the Centre
include:
•
•
•
•
•

One on one business consultations
Youth and adult entrepreneurship programs
Business workshops and seminars
Referrals to government agencies and financing institutions
Resource materials

bec@grey.ca
519-371-3232
Grey County Economic Development
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SKILLS TRAINING,
TRADES AND
INNOVATION
CENTRE
It’s OFFICIAL! Grey County has the keys to the former Sydenham School - the new home to the Regional
Skills Training, Trades and Innovation Centre (STTIC)! With the support of our partners Bluewater School
Board, the Grey Bruce Catholic School Board, and the City of Owen Sound, the regional training centre has
moved one big step forward. Planning is underway to develop three main areas:
1.
2.
3.

Classroom space for enhanced Georgian College programs
EarlyON and child care services
Business development and innovation

The Innovation Centre vision is to support all areas of business development from idea generation to
modelling to proof of concept. It will include the Small Business Enterprise Centre, a generator/accelerator
driven by the private sector that can mentor, guide and ‘incubate’ businesses, and a maker space with
technical equipment like CNC machines, laser cutters, 3D printers and other fabrication equipment.
The STTIC will be linked to regional secondary schools and provide opportunities for students and will
support the goals of Employment Ontario, Ontario Works and regional partners such as Hanover’s
LaunchPad, Owen Sound North Grey Library and other local maker spaces.
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The centre will also respond to concerns
about the availability of qualified labour
raised in consecutive EmployerOne
surveys, the labour demand created by the
Bruce Power major component
replacement project, and demand for
space at Georgian College. Potential
program areas include: skilled trades
(welding, carpentry, machine shop,
millwright, plumbing, electrical, etc.),
energy (green and nuclear), computer
programing and networking, hairstyling and
culinary arts.
The long-term goal of the STTIC is to
introduce the local community to a broader
mix of technology, engineering and skilled
trades’ training opportunities, and to use
expanded Georgian College programs to
train the workforce for tomorrow.
Providing locally available training to meet
the needs of regional employers will
generate economic benefits including:
1.
2.

3.

4.

Ensuring skills training is offered locally
and is responsive to local needs
Engaging employers and businesses
to provide leadership, equipment, and
placements
Bringing together secondary and
post-secondary educational institutions
(both teachers and students) with
businesses leaders and maker space
tools
Encouraging creative and innovative
thinking towards business start-ups
and business growth
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The recent news of Tenneco in Owen Sound’s looming closure
and loss of 500 jobs is particularly difficult. This type of training
facility will help to retain and support this experienced
workforce to new employment in our region.
If you are a business or an organization that wishes to learn
more about the new training centre, please give us a call or
email 519-379-3200, or steve.furness@grey.ca. We look
forward to more community discussion on how to advance the
Regional, Skills Training and Innovation Centre and how to
best support our regional workforce and employers.
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NEWCOMERS MAKING
GREY COUNTY HOME
One year ago, Grey County was fortunate to receive
a provincial grant to study and support the attraction
and retention of newcomers to our area. Twelve
months later, the initiative is gaining many insights.

“…77% of Ontario businesses state
that access to talent is critical to
their competitiveness. With this
number increasing from 60% in
2017, we need to come together
and better prepare ourselves for
the workforce of tomorrow… our
rural communities need to have
access to the skilled workforce
required to compete in the global
economy.”
Michelle Eaton – Ontario Chamber of
Commerce
Vice President of Communications &
Government Relations
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Newcomers, both present and prospective, bring
numerous benefits to our region. Not only can they
help grow our talent pool but they are also valuable
assets to our communities. They help foster
creativity & innovation and they bring a range of
perspectives and ideas from different cultures and
experiences.
It was also evident that attraction and retention
strategies need to happen simultaneously. The
importance of connecting with newcomers directly
and highlighting the diversity that already exists in
our region is and continues to be the foundation to a
welcoming community.

“I’m glad this conversation is happening”
Grey County business
Through the Grey County economic development
department, New to Grey continues to reach out to
both public and private sectors to address their
needs, and to help make their roles more efficient in
working with newcomers. Through growing
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partnerships and ongoing collaboration around
retention efforts with Making Grey Bruce Home,
the Rural Employment Initiative in Peel Region,
Saugeen Connects, and Welcoming Communities
Action Team to name a few, training workshops,
networks and resources are readily more
available.

“We can’t recruit newcomers because
there is no place for them to live” was a

comment made by one of Grey County’s large
employers. Housing continues to be one of the
main challenges, along with transportation, lack of
familiar ethnic communities and child care. In
order to address some of these challenges, New
to Grey has partnered with other southwestern
organizations to deliver the Regional Forum on
Rural Newcomer Integration this past November.
The forum was an opportunity to identify promising
practices in expanding the workforce through
newcomer attraction and retention and rather than
“rob & duplicate”, participants are able to partner
and customize!
The New to Grey initiative has propelled a broader
attraction and retention campaign for Grey County
which includes not only newcomers but also youth
and international students.

“I was the only visible minority when I
first moved here 11 years ago, but I
never felt it.” Pankaj Desai - Grey County
resident and Business Owner
Realizing the importance and value that this
resident’s comment has on retention, it is our hope
that Grey County and its member municipalities
will continue to encourage welcoming communities
for our current and future residents.

Grey County Economic Development
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We’ve been all ears

AGRI-FOOD
BUSINESS
RETENTION AND
EXPANSION
STUDY
Grey County spent much of 2018 working on a major
agri-food value chain research project with partners
across Simcoe and Bruce counties. The Agri-Food
Business Retention and Expansion project aims to
address gaps and opportunities across the entire
agriculture and food value chain, which includes
suppliers, producers, processors, distributors and
wholesalers, retailers, restaurants and more.

You are invited to hear the results of the agriculture
and agri-food surveys many of you participated in, and provide
your thoughts on the proposed regional and County work plans.
Simcoe County / Barrie / Orillia

Grey County / Bruce County

Tangle Creek Golf & Country Club
4730 Side Rd 25, Thornton
Wednesday, November 28, 2018
6:30 - 9 PM
Thursday, November 29, 2018
7 - 9:30 AM

Klages Mill and Garden
11 1st Avenue North, Chesley
Thursday, November 29, 2018
6:30 - 8:30 PM

Register at:
https://sgbagristudy.eventbrite.ca
Simcoe County

Bruce County

Grey County

(including Barrie/Orillia)
705-726-9300 ext. 1206
edo@simcoe.ca

519-881-1783 ext. 294
jfullerton@brucecounty.on.ca

519-372-0219 ext. 6125
philly.markowitz@grey.ca

Interviews were conducted between February and
August. In total, 276 local businesses were surveyed
with questions about the business environment in
general, and those specific to agriculture, local food,
manufacturing and tourism activities that the
businesses may engage in.

Stakeholders across the agri-food value chain and
other decision makers recently joined the project
partners at three public engagement meetings
across the region. The project group reviewed the
proposed work plan and stakeholders provided
feedback. The proposed work plan is now
undergoing final revisions. The work plan developed
by project partners will guide actions for regional
agriculture and food priorities for the next three
years.

Major areas of interest were identified by agri-food
businesses large and small, new and established,
and across the entire value chain. They fell into five
broad categories:

Please contact Philly at philly.markowitz@grey.ca if
you are interested in seeing aggregated results from
our research and / or the final work plan when it is
published.

1.
2.
3.
4.
5.
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Farmers, food processors, food retailers,
restaurateurs, and agricultural support businesses…

Business Planning
Municipal Planning and Process
Agri- and Agri-Culinary Tourism
Infrastructure
Workforce / Labour
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AG 4.0.2
CONFERENCE
The third annual Ag 4.0 conference was held on
November 1 at Meaford Hall and multiple farm
locations across Grey County. Attendees enjoyed
a keynote address on the future of agriculture from
world-renowned researcher Dr. Scott A. Shearer,
Professor and Chair of the Food, Agricultural and
Biological Engineering at The Ohio State
University. Additional sessions explored how
technology can aid in soil conservation, how
blockchain technology can be applied to the
agri-food value chain, and what impacts
technology has on the process of farm
succession.
Following the sessions at Meaford Hall, attendees
boarded buses to tour the Bay Growers packing
facility, enjoyed a Compaction Action demo from
OMAFRA at Good Family Farms and toured the
new installations at Sharedon Farms elevator and
silo operation.
Ag 4.0 is an annual event exploring the
intersection between agriculture and technology.
To find out more about it and other farm and food
events and projects, join Grey County’s Agri-Food
mailing list at www.grey.ca/subscribe.

Grey County Economic Development

|

Made in Grey

|

MadeInGrey.ca

| DECEMBER 2018

9

TOWNSHIP OF GEORGIAN BLUFFS PROMOTING
ENVIRONMENTAL STEWARDSHIP AND
DEVELOPING THE WIARTON KEPPEL AIRPORT
AS A REGIONAL ECONOMIC DRIVER.
WIARTON KEPPEL INTERNATIONAL
AIRPORT

The Township of Georgian Bluffs is taking a
progressive approach with land development and
economic growth with the Wiarton Keppel
International Airport and the operation of the
BIOGrid facility.

The Wiarton Keppel International Airport continues
to demonstrate that it is a regional asset and
economic driver. All of the private hangars at the
airport are at capacity and the need for additional
hangars is becoming evident. R&D Aviation has
relocated from Guelph to the Wiarton Keppel
International Airport and provides mechanical
servicing for private and commercial aircraft. Having
R&D Aviation provide approved Transport Canada
mechanical services is huge for attracting aircraft
and related business to the airport. August 2018
saw the most movement of aircraft with an increase
of 42% over July. The trend of activity has been

10

DECEMBER 2018

|

increasing monthly with 16 charter flights from
Canada, United States and Europe. Because the
airport is international, foreign flights are able to
clear customs at the facility.
In October of this year, the Township, with the
assistance of RTO7, facilitated a roundtable
discussion with regional transportation, tourism, and
municipal partners. The group discussed the
infrastructure and collaboration needs necessary to
serve passengers arriving on scheduled flights into
the airport. The survey showed positive results for
scheduled flights between Toronto and Wiarton. It is
necessary to have infrastructure in place to address
the needs of these passengers before such a
service can begin. Negotiations and discussions
continue with fight services in anticipation of
scheduled flights becoming a reality in 2019.
Scheduled flights at the airport will help the region
attract highly sought after companies and
professionals. A regular service would allow
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It has become clear that the municipality and private
sector need to work together to make the airport
successful. The Township will continue to host
information sessions to help all parties understand
how to collaboratively achieve success.

BIODIGESTER

companies to create new branches where employees
could conveniently travel to head offices. Scheduled
passenger flights will also assist the tourism industry
to realize a longer season as tourists will take
advantage of the travel convenience and time.
Several local businesses and attractions have
already recognized the need to increase the tourism
season to four seasons.
Georgian Bluffs, in partnership with Grey County and
Think Canada, continues to market the airport to both
domestic and international investors. A “Thought
Leadership Forum” brought together interested
parties, investors and government bodies to discuss
potential opportunities. Investors from Egypt, Mexico,
China and Canada have all visited the airport, which
has more than 400 acres of lands that can be
developed to support aviation related industries and
the region. As the major city airports continue to see
substantial passenger flight growth, peripheral
businesses will be forced to relocate to less
congested airports, and the Township is preparing
itself to be ready to attract those businesses to the
facility.

Grey County Economic Development
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Georgian Bluffs and the Township of Chatsworth
continue to work toward making the BIOGRID
(anaerobic digester) financially feasible for treating
source separated organics and septic tank waste.
The Ministry of the Environment, Parks and
Conservation (MECP) has adopted Ontario’s Food
and Organic Waste Framework, which aims to divert
organic waste from landfills. The MECP estimates
that approximately 22 million tonnes of food waste
are sent to landfills each year creating methane, a
potent greenhouse gas. The BIOGRID facility has the
ability to treat source separated organics and capture
methane gas to produce power and renewable
natural gas. The facility was awarded $2.6 million in
grant funding under the Green House Gas Reduction
Fund, however that was ultimately cancelled after the
June provincial election. Georgian Bluffs continues to
investigate opportunities and programs to ensure all
untreated septic tank waste is diverted to and treated
at the facility and not spread on the land.

DEVELOPMENT UPDATE

Further, the Township has worked out an agreement
with the developer of Cobble Beach to facilitate the
extension of the sanitary sewer lines outside of
Cobble Beach to facilitate future residential growth on
full municipal services in order to meet the short and
long term residential housing needs. In the past two
years, 108 permits for new home construction have
been issued within the Township. The proposed
extension of the sanitary sewer will accommodate an
additional 274 residential units. The Cobble Beach
development originally constructed the sewage
treatment plant to accommodate its 1,500 proposed
residential units as well as the additional residential
units outside of the development for township use.
The sewage treatment plant was constructed to meet
tertiary quality resulting in the cleanest effluent
possible from a sewage plant allowing future
development and minimizing environmental impact.
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2018 ACCOMPLISHMENTS
WE COMPLETED THE 2018-2022
ECONOMIC DEVELOPMENT
STRATEGIC PLAN

Five strategic directions are the foundation of
Hanover’s Economic Development Strategic Plan.
The Hanover Economic Development Committee
has identified these as priorities and adopted goals
to describe outcomes and action plans that will be
pursued over the next four years.

Strategic Direction #1: Growth

Goal: To provide a framework for how land in the
Town and surrounding area can best be used to
create additional economic opportunities for the area
by identifying actions that will provide greater
opportunity for growing industrial land, expanding
developable land and promoting collaboration.

Strategic Direction #2: Demographics

Goal: To support initiatives that contribute to
workforce/human capital development, retention and
attraction.

Strategic Direction #3: Engagement –
Business and Community

Goal: To enhance and strengthen Hanover’s
economy by collaborating and building partnerships,
communications and participation.

12

DECEMBER 2018

|

Strategic Direction #4: Arts and Culture

Goal: To create an environment that supports a
thriving economy, enhances quality of life, creates a
sense of pride in our community and encourages
social cohesion.

Strategic Direction #5: Tourism

Goal: To strengthen and promote cohesion with our
attractions by enhancing market readiness and
identification of opportunities through product and
experience development. To support development
that builds tourism partnerships.

WE COLLABORATED AND BUILT
PARTNERSHIPS

We established regular joint meetings with our
neighbouring economic development committees in
the Townships of Brockton and West Grey to build
our opportunities for networking and collaboration.
We also met with our shared asset, the Saugeen
Municipal Airport, to assist them in their efforts to
strengthen and promote cohesion and to identify
opportunities to help leverage and grow this shared
asset, so it is an economic driver for the
communities it supports.
We continue to work with the Saugeen Economic
Development Committee and five municipalities;
Brockton, Hanover, Minto, Wellington North and
West Grey who have banded together in a

Grey County Economic Development
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partnership to create “Saugeen Connects”. The
mission is to collaborate and positively impact area
economic growth, support youth retention and
development, support growth and retention of
businesses; and to integrate efforts to leverage
immigrant attraction to the area as residents,
workers, entrepreneurs, business owners, operators
and investors.
This year we successfully launched a partnership
with SuccessionMatching.com – an online
community of business buyers, sellers, and
succession planning professionals. This service
connects business and farm buyers and sellers
through an online platform that securely exchanges
buyer and seller prospectus. Eligible users receive a
coupon code to participate in this initiative and efforts
are made to attract outside investment. Ten
businesses have signed up in our region to use this
succession planning opportunity.
We also collaborated with the Newcomer Centre of
Peel to deliver an Entrepreneur Investment Tour – the
first of its kind! Twenty-eight prospective investors
joined us as we introduced rural Ontario and our
region, while sharing local business and investment
opportunities.

WE PROMOTE ARTS & CULTURE

The Town of Hanover is a community rich in heritage
and culture. The Town’s forthcoming cultural plan will
profile the Town’s rich cultural resources and identify
better ways to coordinate, align and promote the
Town’s cultural resources to both residents and
visitors to our community. The project will also
broaden the recognition of the Town of Hanover as a
creative and vibrant municipality where the growth of
the cultural sector is fostered as a vital component of
the community’s social and economic well-being.

|
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Through the Façade Incentive Program’s new
Public Art stream, the Saugeen Artists’ Guild was
granted funding for a downtown street banner
project. Fourteen banners were proudly
displayed throughout our downtown for Culture
Days that exhibited representation of Hanover
through the artists’ eyes.
We rendered the artistry of renowned local artist,
Gary McLaughlin, to create a piece of public art
that pays homage to our community’s history and
heritage while celebrating present day amenities
and hopes for the future. Hanover’s new mural
acts as an ambassador for our community. It
represents part of times past, part of our evolving
culture and of our collective memory. It reflects
and reveals our society and adds meaning to our
community. It also adds to the vibrancy of our
downtown, builds pride in our residents and
offers a warm welcome to visitors.

WE CONTINUE TO INVEST IN OUR
COMMUNITY

To support the development of the cultural plan, a
community engagement process is being used to
seek ideas and input from across the town. The final
cultural plan will be a standalone document designed
to support the policies and goals listed in several of
the Town’s strategic guiding documents. The plan will
include vision and principles, municipal roles and
partnerships opportunities, strategic actionable
initiatives and a detailed implementation plan
designed to assist in monitoring progress and
deliverables.

Grey County Economic Development
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The fifth intake of the Façade Incentive Program
included a new public art incentive and awarded
$25,571.85 in funding for an overall investment of
$56,933.25 into downtown enhancements to improve
the appearance of downtown properties and therefore
aid in the overall visual impact of our downtown.
We were thrilled when Gateway Casinos &
Entertainment Limited announced their investment of
an estimated $18 million into renovations at their
Hanover Casino and the creation of up to 70 new
jobs! The expanded casino will be rebranded as
Playtime Casino Hanover and will feature 300 slots
and eight live table games. It will be a showcase for
Gateway’s signature restaurant brands MATCH
Eatery & Public House and The Buffet.

MadeInGrey.ca
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LOOKING AHEAD

•
•

•

•
•

We will continue to grow our partnership and
opportunities for collaboration
We will continue our efforts in growing
Hanover’s geographical footprint to create
additional economic opportunities in the area
We will support initiatives that contribute to
workforce and human capital development,
retention and attraction
We will continue to grow and support Arts &
Culture in Hanover
We will undergo engaging our business
community through updating our BR&E study

We will assess the feasibility of hotel development to
grow our accommodation network and support
strengthening tourism

2019 OUTLOOK

The Town of Hanover recognizes the
importance of economic development in
creating an environment that supports
economic diversification and a broader
range of attractive employment
opportunities to retain existing residents
and businesses and attract investment and
new families to the community.

LAUNCH PAD 2018 YEAR IN REVIEW!
2018 was a busy year for Launch Pad Youth Activity
and Technology Centre (Launch Pad) in Hanover.
New Executive Director Emily Morrison was
welcomed. Emily brings her experience in youth
entrepreneurship and strawberry farming to the
centre, which helped Launch pad set up a vendor’s
booth in the Eat Well market. Youth sell their wares,
creation and keep 100% of the profits.
Another exciting development for Launch Pad was
being recognized as a field trip location for both
school boards operating in Grey County. Classes
of Grade 7 and 8 students are spending one to two
days at Launch Pad where they are able to
experience activities such as welding, computer
technology, culinary, sewing and more. It’s great to
see youth outside of Hanover take advantage of
these opportunities. Launch Pad has also partnered

14
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with the Saugeen Economic Development
Corporation to offer free transportation to youth in
West Grey and Brockton to attend afterschool
programs. This service will continue in 2019!
Looking ahead to 2019, Launch Pad is proud to
introducing the construction trade to our teachings,
as a demand by our youth. This wouldn’t be
possible without the support of a local woodworking
group and the Trades Smart Program in Wiarton.
Watch for opportunities to purchase Launch Pad
wood shop products next summer!
It’s not too late to register for Launch Pads Winter
Session and March Break 2019 Programs. Visit our
website www.yatc.ca. If you are interested in being
an instructor, passing on your skill to the next
generation, please don’t hesitate to contact us at
519-506-6300.
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RECREATION MASTER
PLAN COMPLETED
The Township of Chatsworth Recreation Task Force has
completed its first Master Plan which will be presented to Council
on November 21, 2018. Please take the time to review the
document and the recommendations of the Task Force. The Task
Force would like to thank our residents for their participation in the Conversation Cafes and household survey.
We received lots of positive feedback on what the community desires for recreation services throughout the
Township. The draft Master Plan can be found on our website at
www.chatsworth.ca.

MUNICIPAL BRANDING
Even though municipal elections are over, you still get to vote in the Township of Chatsworth. Our top three
choices for the new municipal brand are on our website and we want your input. Please vote for one of the
new brand choices and one of two tag lines. The new brand will be used on our vehicles, gateway signs, and
any promotional or print material. The new brand will be rolled out in early January, 2019.

Grey County Economic Development
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TOWN OF THE BLUE MOUNTAINS
CONTINUES TO GROW
The Town of The Blue Mountains has experienced
another strong year of growth and development
throughout the community. Currently, there are
more than 65 active development projects in
various stages of completion. In total, these projects
account for over 4,500 new residential units, with
the majority of units located near Blue Mountain
Resort, Lora Bay and Craigleith.
The trend of development and growth within the
town has been fueled by progressive investors and
developers that appreciate the natural beauty of the
area and understand the value of conducting
business within the Town of The Blue Mountains.
Known for the beautiful landscape, The Blue
Mountains was built on a history of agriculture,
processing, manufacturing, and of course mountain
adventure activities. The community has thrived
through the entrepreneurial spirit of its residents,
and the lure of active small-town living. This
combination, along with steady growth and
development has positioned the Town of The Blue
Mountains as a progressive and innovative fourseason destination.
With the continued increase of interest within the
region and the spur of high value residential
development projects within the Town of The Blue
Mountains, the need for attainable housing remains
apparent.
Led by the South Georgian Bay Tourism Labour
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Supply Task Force, the awareness and momentum
around the importance of attainable housing was
brought to the forefront as a key economic
development issue for both the Town, and the entire
Sough Georgian Bay region. The South Georgian
Bay Tourism Industry Workforce Housing Research
and Business Case examined tourism workforce
housing issues in South Georgian Bay. They
identified methods related to how both private and
public sectors can collaboratively work to improve
the supply of attainable housing.
Throughout the year the focus on attainable
housing was strongly supported by the Town of The
Blue Mountains Economic Development Advisory
Committee. As a result of the report and through the
focus of the Economic Development Advisory
Committee, Town of The Blue Mountains Council
directed staff to bring back a report identifying
available land that has the potential for
accommodating attainable housing developments.
Staff are currently working on the report and will be
presenting the outcomes to Council within the near
future.
Another key project was the launch of the new
Town of the Blue Mountains corporate website.
Launched on June 5th, 2018, the new website
provides a user-friendly and efficient method of
ensuring open and improved communication from
the Town. In addition, the website also includes a
variety of exciting features such as: Council meeting

Grey County Economic Development

|

Made in Grey

|

MadeInGrey.ca

live video stream, community events
calendar, local business directory and a
community groups and public services
directory.
The website development process
involved consultation with members of
Council, various departments, partner
organizations, resident groups and the
general public. Members of the Website
Committee conducted an online survey
and met with members of the public to
solicit feedback about what should be
considered and included within the
website redevelopment.
In January 2018, public participants
reviewed and critiqued the new website
prototype. Feedback received during
these sessions was incorporated into the
revised prototype that was presented to
Council. During the final review phase,
public volunteers participated in testing
sessions on the beta website. A total of
28 participants took part in the testing.
Participants ranged in age from 26 to
70+.
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•
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•

•
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Momentum made within improving the attainable
housing issue will continue to develop into
strategic action items that have the opportunity
of being implemented in 2019.
Led by the Economic Development Advisory
Committee, the Town will undertake the
development of an Economic Development
Strategy with the focus of creating a framework
for tactical initiatives to solve key economic
development issues/challenges.
Through the formation of a Communications
Advisory Committee, the Town will develop the
framework for drafting a Corporate
Communications Strategy.
Tourism businesses continue to open, taking
advantage of the growing interest in “active”
tourism. Demand is continuing year-round as
shoulder seasons shrink, due to an increase in
vacation options, a growing full and part-time
population, and extensive marketing.
It is anticipated that commercial development
will continue along Highway 26, with a
concentration of activity in Thornbury. The Town
also looks forward to exploring planning
initiatives for its employment lands.
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GETTING FOCUSED
AND GETTING NOTICED
COMMUNITY-FIRST FOCUS

West Grey has always had an eye on economic
development opportunities and 2018 was a ‘boots on
the ground’ year. West Grey took a community-first
approach to supporting existing businesses,
attracting new businesses, and getting the word out
that West Grey is open for business.
The Municipal Action Plan is West Grey’s strategic
roadmap. Developed after extensive community
consultation, the action plan represents the priorities
of the community, and shapes the mandate for this
term of Council. It also guides the work plan for the
corporation. The action plan has three areas of
focus: financial stability, economic development,
communication. Since its adoption in 2016 there has
been significant progress in all focus areas.
This year more than ever, West Grey got out there
and got involved. The municipality now participates
on 10 economic development working groups,
ranging from the county-wide group to partnering
with neighbouring municipalities and doing one-onone outreach. West Grey welcomed new
businesses; celebrated company anniversaries;
congratulated corporate expansions; and, expanded
our community and professional partnerships. All the
while, staying focused on our economic development
priorities. And our efforts are getting noticed!
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A WELCOMING WEST GREY

In 2018, West Grey welcomed BC Instruments, a
certified supplier to Bruce Nuclear. West Grey also
signed a memorandum of understanding with
CannAssist, a medical marijuana producer whose
business model is focused on partnering with
communities and offering profit-sharing dividends.
West Grey saw businesses grow in win/win
directions, like the purchase of JE Trim by Timeless
Material Company, a subsidiary of Kieswetter
Demolition, based in Waterloo Region. Ontario
Forage Processors who produce exceptional quality
forage cubes for the equine market, were also
newcomers this year. These bite-size cubes of
alfalfa and alfalfa-timothy are inspected from field to
processing, are completely traceable, and, according
to horse owners across the globe, horses can’t resist
them.

INVESTING IN WEST GREY

This year West Grey became a partner in the
successful tourism trail Butter Tarts & Buggies (BTB).
Exploring the simpler life, West Grey promoted
businesses in the food, garden, and cultural sectors,
and 10 West Grey campgrounds on this self-guided
trail. One of our delicious and delightful businesses,
It’s My Pleasure in Neustadt, had a taste of the
international spotlight, being featured in WestJet
Magazine’s editorial spotlight on Ontario butter tart
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trails. Passengers reading this in-flight magazine will
certainly leave the plane a little hungrier!
West Grey invested in other tourism assets too. The
Heritage Walkway Bridge in Durham was restored
using timber bridge construction instead of traditional
steel frame. Railway history in Durham dates back
well over a century. Preserving this bridge for another
century is an investment in community, an investment
in tourism, and has placed West Grey on the map –
again. West Grey retained Timber Restoration
Services, a Moncton-based company specializing in
restoration of timber structures and particularly old
railway bridges. West Grey’s bridge was assembled in
New Brunswick, then disassembled, shipped here and
reassembled. The West Grey project was used to
teach engineering students earning their Level II
certification at the industry’s hallmark program held in
Oregon. And, finally, West Grey was chosen to host
an industry-invite only education session in Durham,
with the Heritage Walkway Bridge as the ‘poster child’
of timber restoration. The community’s passion for
this bridge and its significance to the character of West
Grey has also resulted in the West Grey Durham
Lion’s club selecting the site for their legacy project to
commemorate the 100th anniversary of the Lions’
service organization. The Club launched a fundraising
campaign to improve the gardens, the entry and the
gazebo and create a civic centre that celebrates the
beauty of the Saugeen River and the iconic walkway
bridge.

LOOK AHEAD FOR 2019

•

Development:
○○ Durham subdivision of 244 lots,
offering single-family, duplex and
townhomes
○○ Durham subdivision of 13 lots on JD
Crescent nearing completion
○○ Forest Creek Estates subdivision
Phase 1 (28 lots) of 58 rural estate
lots underway

•

Community:
○○ West Grey Lions’ Club legacy
fundraising project for the Heritage
Walkway Bridge expected to be
concluded at an estimated value of
$100,000
○○ New Committee of Council structure
to provide additional support to
events like Durham BIA Artsfest and
FringeFest; Neustadt Spring and Fall
craft shows; Neustadt Lions’
Lobsterfest; commercial
beautification; enhanced parks and
recreation initiatives; increased
community partnerships
○○ Heritage Designation of the Carnegie
Free Library, Durham

•

Investment:
○○ Main Street Grant program to be
rolled out
○○ Downtown beautification program in
four communities

•

Continued participation on working
groups and economic development
partnerships

GETTING NOTICED

West Grey is going to have to get used to being in the
limelight. McLean’s Home Hardware, in Durham, was
selected as one of only 36 stores nationally in the Tree
Canada national tree planting event. McLean’s
donation of eight mature trees, planted in four West
Grey communities, is a cherished gift for generations
to come. Also on the national stage, the West Grey
“Trek for Tourette’s” fundraiser was named the top
fundraiser in Canada. It’s our suspicion that our sense
of hometown pride, our drive to contribute to creating
an unparalleled quality of life, and our spirit of
community all contributed to West Grey earning a spot
on MoneySense magazines “Top 100 Places to Live”
in Ontario.
If 2018 was the year of ‘boots on the ground’, 2019 is
shaping up to be the year of ‘full-steam ahead’. All
aboard!
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Misty Meadows Markets’ new building is well underway in Conn

New business being constructed in Eco Park in Dundalk.
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EXCITING TIMES
IN GREY COUNTY
PLANNING
On October 25th County Council adopted Recolour
Grey, the County’s new Official Plan. Recolour Grey
has been a 2.5 year process to date, which has
involved extensive public, agency, stakeholder, and
development community consultation. What’s come
out of this process reflects the County’s goals for how
we want to grow over the next 20 years. County staff
wish to thank all who participated in this process; it
truly is a better Plan based on the community input
we got. From here, the adopted Plan will be sent to
the Province for their approval. We expect this
approval to come sometime in 2019. For more
Recolour Grey information please visit www.grey.ca/
RecolourGrey
In the second half of 2018 development across the
County has been booming. Staff have been
receiving at least one new major application per
week. A number of exciting business proposals, and
large new subdivisions are now making their way
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through the application process. In September and
October, over 600 residential units have been
approved in Grey Highlands and West Grey alone.
Other applications are in process throughout the rest
of the County including recent subdivision
submissions in Georgian Bluffs, Hanover, The Blue
Mountains, Southgate, and Owen Sound. Beyond
those that have submitted applications, there’s lots of
interest in development and people working towards
their submission. For information on all new County
Official Plan Amendments and Plans of Subdivision* /
Condominium* applications please see the below
link. Please note, subdivision and condominium
applications in Owen Sound are posted on the City’s
website.
www.grey.ca/planning-development/
planning-applications
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A BUSY YEAR FOR MANUFACTURING
IN OWEN SOUND
The former PPG building in Owen Sound, which
has sat empty since 2010 has been given a new
lease on life. Local developer Andpet Realty
purchased the building and began the extensive
renovation process in hopes of finding several key
tenants – and that they did.
On August 16th Bruce Power CEO Mike Rencheck
made the announcement that BWXT Canada Ltd.
and Brotech Precision CNC secured a significant
footprint in the former glass plant to support Bruce
Power’s Life-Extension Program.
BWXT will occupy 66,000 square feet of the facility
to manufacture nuclear components and will
employ approximately 60 people in welding,
inspection and assembly. BWXT Canada is no
stranger to the nuclear industry. They have over 60
years of expertise and experience in the design,
manufacturing, commissioning and service of
nuclear power generation equipment.
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Headquartered in Cambridge, Ontario, BWXT
Canada has approximately 1,250 employees at
locations throughout Canada.
Brotech Precision CNC has leased 10,000 square
feet to support Bruce Power’s various CNC
machining requirements as part of the Major
Component Replacement Project. Brotech
Precision CNC Vice-President Jerome Horowitz
stated, “This move is a perfect fit. Over the past 22
years, we have grown our skills in partnership with
Georgian College and the Apprenticeship program.
We intend to work in the same way in this region –
it’s a win-win.”
In June 2018, Brotech Precision CNC and Bruce
Power entered into a 10-year agreement to supply
shield plug assemblies for Bruce Power’s upcoming
Major Component Replacement (MCR) Project.
In September of 2018, Council approved the site
plan for a Medical Marijuana facility to occupy the
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remaining portion of the building, finalizing the roster
of new tenants.

effect that will have. The program will create an
estimated 22,000 jobs directly and indirectly from
operations, and an additional 3,000 -5,000 jobs
annually throughout the investment program. This is
exceptional for the entire region and Owen Sound
has already begun to reap the benefits.

Good news wasn’t just confined to the former PPG
Plant. In July, three Owen Sound manufacturers
announced expansion on their Owen Sound
operations. MacLean Engineering, Bellwyck
Packaging and Belfor Property Restorations all had
site plans approved by council for expansion.
MacLean Engineering currently employs
approximately 100 people at their 45,000 square foot
facility in Owen Sound, however with a 15,000 square
foot expansion, that number is expected to climb by
20-30 in the short term and 50-60 in the near future.

While some doors close, others will open and when
they do, the City of Owen Sound will be ready with
arms wide open.

For Bellwyck Packaging, the work has begun on the
8,700 square foot expansion to their already 45,000
square foot plant on 8th Street as they continue to
grow.
Nuclear Equipment Supply Team has also set up shop
in Owen Sound’s Industrial Park.
It hasn’t all been rosey news for the manufacturing
sector. Owen Sound industrial stalwart Tenneco
announced plans in October to close their 200,000+
square foot facility in the second quarter of 2020 as
they consolidate their efforts south of the border.
Tenneco’s announcement was certainly not good
news to the Owen Sound community, but one could
certainly look to the lengthy notice that employees
were given as a silver lining. Many workers will be
gainfully employed at the facility until the closure,
leaving plenty of time to search for a new career path
or receive skills training to re-enter the workforce. You
could also point to the current unemployment rate in
the region, which is hovering at around 3% - one of
the lowest on the province, meaning there are many
opportunities available to those searching.
The City of Owen Sound, Grey County and Provincial
Ministries will be working together in the coming
months to support workers and to assist Tenneco in
finding a new purpose for their facility, which is
expected to be vacant in the middle of 2020.
Despite the set-back with Tenneco, the economic
landscape in the Scenic City and entire region is one
that is being set into overdrive – due in part to Bruce
Power’s Life Extension Program and the long term
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MULTIPLE PROJECTS
DRIVE MEAFORD SUCCESS
The Municipality of Meaford is on pace to shatter
the record breaking building permit values from
2017 of $43.5 million. As of October 1, $37.4 million
has already been collected with no sign of slowing
down. Despite another record building year in the
Municipality, much of the activity in 2018 was
preparation for larger projects yet to come forward.
In 2018, the new Esso gas bar, convenience and
touchless car wash in Meaford was completed and
Frauxmagerie started an expansion. Frauxmagerie
produces plant-based cheese products for the
North American market. Frauxmagerie was the
2017 winner of the Meaford Chamber of Commerce
Dragons’ Den event which helped kick start their
operation here in Meaford. In less than a year, this
rapidly growing business has already outgrown its
initial space. They are now planning to move into a
new 5,000sq foot facility along Sykes street in
Meaford where they will hire more employees and
ramp up production to meet the growing demand
for their unique product.

A local company has also established 330 acres of
new apple trees. A water frost protection system
has been installed to protect the trees from the
dangers of frost. Another 120 acres are still to be
planted which will help supply the North American
market with various kinds of apples.
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A new cidery near the community of Chatsworth is
also preparing to come online with products and
tours. The Chatsworth Farm Orchard & Cidery is a
multi-phased project and the production home of
Clockworks Cider. The property itself is nestled in
the rolling hills of the Municipality of Meaford. It is
50 acres in total with 27 acres of dedicated
production orchards and five acres which are
specifically designed for education purposes around
apple trees, the industry and production. An array of
interactive activities are also planned to create an
experiential tourism experience. The facility will be
great for everything from school field trips to
wedding and family gatherings. No matter what it is,
whether immersed in the intricacies of a cider
making course, or enjoying a guided cider tasting
session, sampling nibbles, it will all happen in a
place of rural understated elegance. Look for the
Chatsworth Farm Orchard and Cidery to come
online in 2019.
There is also a new large scale winery going
through the necessary development processes.
Once operational it will be the largest winery in the
Municipality of Meaford. The location of the new
winery is on the Town of Blue Mountains/Meaford
boundary. Their longer term plans also include the
construction of a restaurant and accommodations.
Vails orchards market on highway 26 is restoring
their storefront with a new façade. They plan to
make become a tourist destination for tastings,
education and tours. They received both a loan
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and grant through the Municipality’s successful
Economic Community Improvement Plan.
Two high profile public projects are moving forward
with the new Meaford Public Library on Sykes
downtown. It is scheduled to begin its transformation
from a former Foodland store into a modern state of
the art Library in 2019 with construction complete in
2020.
Construction on the new $25 million Meaford public
school behind St. Vincent Euphrasia School will
begin in 2019. The new school will accommodate
more than 1,000 students from kindergarten to grade
12. Once completed, the old school will be
demolished and the Georgian Bay Community
School will be deemed surplus and put up for sale for
new development.
Other areas are seeing redevelopment and new
growth too. The former Meaford Community School,
a 5.5 acres site located only a block from downtown
Meaford, has been purchased by a private developer
who is reviewing his options for redevelopment of this
prime piece of property. The former Stanley Knight
property and the nearby Candle Factory located on
the water, and the former Knights Hardwood flooring
company are also exploring their redevelopment
options.
Finally, one of the biggest pieces of news was the
announcement Parkbridge has purchased 300 acres
of land in Meaford and is planning to build 1,000 land
lease homes near Highway 26 and Christie Beach
Road. This property has waterfront on Georgian Bay.
Land lease is an affordable homeownership model
that allows people to own a home without buying the
land. These developments are ideal
housing solutions for active retirees
that are looking to downsize, for
families who are looking to grow
equity or travelers looking for
vacation homes.

TOURISM IN MEAFORD

This year, Meaford celebrated the
125th anniversary of the book
Beautiful Joe which tells the story
of a local Meaford dog. This is
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one of Canada’s bestselling books and helped shift
societies attitude around animal cruelty. According to
IMDB.com, a Beautiful Joe movie is even in the early
stages of development. Beautiful Joe is one of the
reasons the Municipality is gaining a reputation as
one of the best places in Ontario to go on vacation
with your dog. Beyond the local canine history, there
is a strong culture of puppy love in the Municipality.
There are plenty of trails, a pet designated beach, an
off-leash park and canine related activities like the
popular year end Pool Pooch party at the Blue
Dolphin pool the weekend before it closes.

MEAFORD HALL

Meaford Hall continues to be the premier destination
for arts and culture in the region. In 2018, Meaford
Hall successfully added live summer theatre to their
lineup of special events that help fill the 330-seat
opera house. Meaford Hall hosted more than 55,000
people in 2018 who enjoyed acts such as Tom
Cochrane, Serena Ryder, Brett Kissel, Whitehorse,
Ashely MacIsaac and tribute bands covering the
Tragically Hip, Johnny Cash, Elvis, Shania Twain,
Led Zeppelin, Garth Brooks and more. A few laughs
were also shared at Meaford Hall. Second City and
Sean Cullen performed in 2018 and Shaun Majumder
is booked for early 2019. Former Prime Minister Jean
Chretien also made an appearance at a fundraiser for
the new Meaford Public Library.
Don’t miss out on the best talent coming to Meaford
Hall. Keep an eye on www.meafordhall.ca.
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2018 SEES GREY HIGHLANDS
POSITIONING ITSELF FOR GROWTH
The Municipality of Grey Highlands, the gateway to
the Beaver Valley, covers 882sq km in the south east
corner of Grey County, with a growing population of
close to 10,000 residents.
Situated in one of the most beautiful areas of Grey
County, the area’s natural landscape includes
waterfalls, the Bruce Trail, the Osprey Bluffs, the
Saugeen, Boyne and Beaver Rivers and Lake
Eugenia, with the Niagara Escarpment World
Biosphere running through the area. Agriculture still
represents the industry with the largest number of
businesses in the Municipality. Farms range from
small family-owned to large and highly automated.
Mennonite families from the Waterloo Region have
migrated to Grey Highlands and contribute to the
success and prosperity of the rural agricultural
lifestyle. Manufacturing also plays an important part
in the community. Chapman’s, Canada’s largest
independent ice cream company is located in
Markdale and is a stalwart community champion.
Other top manufacturers include Ice River Springs
Water Co. (Feversham); Medike Leather Products
(Markdale); and Rossiter Boats (Markdale); all
producing products from Grey Highlands that are
shipped across North America.

ECONOMIC DEVELOPMENT
STRATEGY

In 2018, the Municipality of Grey Highlands, in
partnership with the Grey County Economic
Development department and the Grey Highlands
Chamber of Commerce, embarked on a collaborative
project to improve the economic outlook for the
Municipality by undertaking a Grey Highlands
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Economic Development Strategy, the first for the
Municipality. Presented and approved by Council in
April 2018, the strategy proposes a coordinated
approach to the promotion of sustainable long-term
economic growth for the Municipality and
recommends opportunities for the Municipality and its
community partners to build a strong, vibrant and
sustainable rural economy. The strategy proposed an
extensive work plan that was themed into four main
areas of priority: community development; main
streets & village cores; economic development &
investment readiness; and tourism. In August 2018,
the Municipality engaged a Director of Economic &
Community Development (Michele Harris), and a
Director of Planning & Building Services (Michael
Benner), to lead the Municipality’s vision for growth
and development.

COMMERCIAL & INDUSTRIAL
DEVELOPMENT

The timing for the economic development strategy is
critical as Grey Highlands is already seeing a
significant increase in development in the
Municipality. Commercial development approved and
shovel ready includes a new 1750 square foot Tim
Hortons that will be located on Highway 10 at the
southern gateway to Markdale. Also approved for
construction (scheduled to start in the spring of 2019)
is a 32,000 square foot new Foodland, an $8 million
investment in the community, that will result in 180
jobs and will further enhance the Highway 10 service
node at the south end of Markdale. Along with a new
law office/professional building currently under
construction in Markdale, the new 34,000 square foot
Markdale Hospital has received all provincial
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has the lowest unemployment rate in the Province at
2.9%), and will be working to support our business
community to overcome any challenges in the
marketplace.

COMMUNITY DEVELOPMENT

In 2019 Grey Highlands will begin the implementation
of a 3-year signage program, that will begin with
gateway signage for our towns and villages and will
support positioning of the Municipality a wellintegrated collection of rural villages and hamlets.

approvals and is in the final stage of site and building
approvals, with anticipated construction to start in the
fall of 2019. The Municipality has further committed
to the revitalization of Markdale as the commercial
hub for the Municipality by purchasing two parcels of
property in the downtown core that will become the
anchors for revitalization and redevelopment.

RESIDENTIAL DEVELOPMENT

The community is also poised for significant
residential growth, with Devonleigh Homes and
Stonebrook approvals in place for a collective 500+
mixed use residential units. Construction is expected
to begin in 2019.

The guiding philosophy for growth in the Municipality
is to build a future friendly community that will ensure
the vibrancy and sustainability of the region for
generations to come. Utilizing a holistic, communityfirst approach to development, some key initiatives for
2019 include undertaking an extensive Business
Retention & Expansion program, that will allow the
Municipality to engage directly with business owners
to understand the opportunities and gaps in the
Municipality and provide direction for future economic
development and planning priorities. The Municipality
is already aware of certain issues that need to be
addressed (at both the Municipal, County & Provincial
level) to ensure future economic vitality, including
attainable housing options, transportation, and
deficiencies in the labour force (Grey County currently

|

Made in Grey

Other initiatives taking place in 2019 include
developing a Recreation Master Plan, implementation
of a community Trails Strategy, as well as working
with a multitude of partners, under the leadership of
the Friends of Kimberley Forest, to position the area
as a hallmark for sustainable and ecologically
respectful trails development that will conserve and
honour the biological, cultural and historic integrity of
the area, and will provide environmentally compatible
recreation opportunities for the benefit of current and
future generations.

ROOTED IN OUR HERITAGE

BUILDING A FUTURE FRIENDLY
COMMUNITY

Grey County Economic Development

Under the guidance of the County, and to align with
County priorities, 2019 will also see Grey Highlands
introduce their first-ever Community Improvement
Program. This program will provide businesses and
property owners across the Municipality with
significant opportunities to upgrade and improve their
properties.

|

The South Grey Museum will be embarking on
significant improvements to the building, will be
programming a full annual calendar of events, and
will be introducing guest curators to showcase our
heritage and engage new audiences, as it works to
bring history into the community during 2019.
Storytelling, rooted in the history of the region and
bringing history to life for today’s residents and
visitors, will be the foundation for a comprehensive
communications and engagement strategy that will
keep residents, businesses and visitors informed and
excited about everything happening in Grey
Highlands in 2019.
The future is bright in Grey Highlands, and the
community is poised to be a leading rural Municipality,
ensuring a strong and sustainable economic future.
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#ColouritYourWay
Follow along with the
Colouring it My Way series
and learn about why your
friends, neighbours, and other
locals have chosen to make
Grey County home.

www.visitgrey.ca/colouring-it
Grey County Economic Development
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MADE IN GREY CONTACTS
GREY COUNTY | 595 9th Avenue East Owen Sound ON N4K 3E3 | www.madeingrey.ca
SAVANNA MYERS
Manager of Economic
Development
savanna.myers@grey.ca
519-372-0219 x 1261

STEVE FURNESS
Senior Economic Development
Officer
steve.furness@grey.ca
519-372-0219 x 1255

PHILLY MARKOWITZ
Economic Development Officer
– Local Food
philly.markowitz@grey.ca
519-372-0219 x 6125

OWEN SOUND

HANOVER

THE BLUE MOUNTAINS

BRENT FISHER
Manager of Community
Development & Marketing
808 2nd Avenue East
Owen Sound, ON N4K 2H4
bfisher@owensound.ca
519-376-4440 x. 1254
www.owensound.ca

APRIL MARSHALL
Economic Development Manager
341 10th St.reet
Hanover, ON N4N 1P5
amarshall@hanover.ca
t 519.364.2780 x 1253
www.hanover.ca

TIM HENDRY
Communications & Economic
Development Coordinator
32 Mill St., Box 310
Thornbury, ON N0H 2P0
thendry@thebluemountains.ca
519-599-3131 ext 282
www.thebluemountains.ca

MEAFORD

CHATSWORTH

GEORGIAN BLUFFS

STEPHEN MURRAY
Economic Development Officer
21 Trowbridge Street West,
Meaford, ON N4L 1A1
smurray@meaford.ca
519-538-1060 ext 1110
www.meaford.ca

PATTY SINNAMON
CAO Clerk
316837 Highway 6, RR1
Chatsworth, ON N0H 1G0
psinnamon@chatsworth.ca
519-794-3232, Ext. 124
www.chatsworth.ca

RICK WINTERS
Acting CAO
177964 Grey Road 18 R.R. #3
Owen Sound, ON N4K 5N5
office@georgianbluffs.on.ca
519-376-2729
www.georgianbluffs.on.ca

SOUTHGATE

WEST GREY

GREY HIGHLANDS

GLENN WALKER
Economic Development Officer
80 Proton St. N.,
Dundalk, ON N0C 1B0
gwalker@southgate.ca
519-377-5057
www.southgate.ca

CATHY SWEENEY
Economic Development Officer
402813 Grey Rd 4, RR 2,
Durham, ON N0G 1R0
csweeney@westgrey.com
519-369-2200
www.westgrey.com
TOBERMORY

MICHELE HARRIS
Director of Economic
Development & Tourism
206 Toronto St., Unit 1
Markdale, ON N0C 1H0
harrism@greyhighlands.ca
519-986-1216 ext. 221
www.greyhighlands.ca

THE
BLUE MOUNTAINS
OWEN SOUND

SAUBLE BEACH
KINCARDINE
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