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Greetings from Grey!
letter from the editor

One Amazing Ecosystem
(and it begins with, “I’m Just”)

Hello September and that back-to-school
excitement we feel (no matter how long it’s been
since we were students ourselves). For us,
September marks an annual cycle of curiosity and
discovery. As we work alongside our educational
partners and champions, we are endlessly amazed
by the capability of our students and their hunger to
learn.

We’re leading by
example.
This summer, Grey
County welcomed 22
summer students across
a variety of departments,
from Housing, IT and
Human Resources, to
Tourism, Social Services
and Grey Roots!

“I’m just”. This is a phrase we’re hearing more and
more often when touring classrooms, workshops
and maker spaces. “I’m just building a house”…
“I’m just rebuilding an engine”… “I’m just
programming the robot”…. To us, this is just amazing and a promising look at what
our future will bring.

You’re going to see examples throughout this edition of exactly what we mean. Take
a look at what is happening at our elementary and secondary schools, Georgian
College and LaunchPad Youth Activity & Technology Centre. Between specialist high
skills major programs, state of the art simulators, apprenticeships, co-ops and maker
spaces, the opportunities are endless. Add in programs such as Summer Company,
Starter Company Plus, Hawks’ Nest, plus all of the organizational supports across
the region and you’ve got yourself one amazing ecosystem.
We encourage students, parents and business owners to take advantage of new
experience. Whether it’s participating in co-op or apprenticeship, a summer job,
part-time job or even a job shadow, you don’t know until you try. You may love it or
hate it, but either way, you’ll know and that is what matters most.
Consider also what opportunities actually exist locally. If you love the area and want
to build a life here, learn about the types of jobs available in the region or how you
could live locally but work globally (see our hidden workforce article for more). Our
top sectors continue to be Healthcare, Manufacturing, Construction, Retail Trade,
Agriculture, Food Service and Accommodation. At the same time, technology based
businesses are bubbling at the surface thanks to increasing connectivity and regional
initiatives such as SWIFT (Southwestern Integrated Fibre Technology Network).
As your economic development team, we will continue to listen, learn and connect
the dots within the ecosystem to close gaps and enhance our economy. Thank you
to the education and workforce leaders of our region for your ongoing commitment to
our present and future. One by one the gaps are closing, and we’ve only just begun.
Savanna Myers, Steve Furness, Philly Markowitz, Mary Jane Hills
Grey County Economic Development Team
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The New Economy
and Our Hidden Workforce
This year Grey County was named one of the Top 7 Intelligent
Communities in the world by the Intelligent Community
Foundation. The co-founder of the organization Lou Zacharilla
visited Grey County in April and during his keynote address to
community leaders said, “the middle of nowhere is no more,”
and that, “for the first time in human history you can live
anywhere you want and participate in the global economy.”
Grey County’s designation of being an Intelligent Community
was no accident. More and more Grey County’s economy will be
driven by this global connectivity. People are choosing to live in
Grey County’s beautiful landscapes and culturally rich
communities, participating in the global economy. This article
profiles a few Grey County residents who earn their living as part
of that global economy. You may be surprised at what they do
and who they work for.
Nelson Phillips is a young family man who studied at the
University of Toronto and grew up in the area. Nelson says,
“There’s a scene in movie Braveheart where the crazy Irishman
tells the Scots that Ireland is his island.” Nelson says he’s that
Irishman and Owen Sound is his ‘island’. He told everyone in
Toronto he was coming back to Owen Sound and he did. Nelson
is a content writer and strategist for Riverbed Marketing Agency
based out of Vancouver, British Columbia. He’s also a
contributing editor to Mountain life Magazine in Blue Mountain.
His other passion is being a co-founder of the Scenic City Film
Festival. Working from Owen Sound for a BC based business is
made possible through broadband, his tenacity to make it work,
and ability to network.

Mike Comello lives just outside of Leith and is the senior
project manager for 10in6 Inc. based in London, Ontario. He
specializes in modelling manufacturing processes in their
software to allow for productivity improvements. He creates
custom software applications generating ‘big data’. Mike says
the broadband connectivity works for him now but will get better
once SWIFT (Southwestern Integrated Fibre Technology
Network) is implemented. Mike started the Owen Sound
Technology Network to link various tech folks in the area and to
promote technology in the region
(owensoundtechnologynetwork.com). Mike and his family had
visited the area numerous times and enjoyed the outdoor
activities and cultural attractions. It wasn’t long before they
bought a home. As Mike says, ‘It’s all about my family’s lifestyle.”
Andrea Stenberg is a social media marketing consultant
and content creator who helps small businesses integrate social
media platforms into their marketing strategies. Andrea has
many clients with some as far away as Philadelphia, Arizona and
Kelowna BC. The ability to connect and market her services
outside the area enables her to live locally. Andrea and her
husband had a cottage on the Bruce Peninsula and decided
they didn’t like closing it. They moved to Owen Sound six
months later.
Eric Busch and his business partner, who lives in Belgium,
started a company called Datafeedr which provides a service for
users of the WordPress blogging platform. Eric and his family
wanted to be near Georgian Bay. In 2012, they relocated from
Guelph to downtown Owen Sound. They were looking for a
century brick home and liked Owen Sound because of its size,

‘Middle of nowhere is no more, for the first time in
human history you can live anywhere you want and
participate in the global economy’ – Lou Zacharilla,
Co-Founder Intelligent Community Forum

Want to see this ecosystem we’re talking about, check
out the videos!
https://www.youtube.com/watch?v=HvTarfCAYvw
https://www.youtube.com/watch?v=Iqpw9aux_pA
Learn more about SWIFT: http://www.swiftnetwork.ca/
4
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restaurants, organic food shops and outdoor activities.
Eric says, “An outdoor lifestyle is very important to me –
mountain biking, hiking, snowshoeing and fishing. I love
being able to stop work and hop on my mountain bike and
be on trails in five minutes.”

FEATURE

Ben Brown is the software development director for
the Institutes for Behavior Resources, a not-for-profit
company based in Baltimore, Maryland. He leads a small
development group that is developing a suite of products
that perform bio mathematical modelling of fatigue and
effectiveness. They analyze the work and sleep
schedules of various industries (rail, aerial, shiftwork) to
ensure that pre-assigned work schedules are safe to
operate. Ben says he returned to the area because of
family, the draw of the natural beauty and convenient
access to outdoor activities. Affordable real estate was
also a factor. Ben says, “Working remotely allows me the
best of both worlds – a career in high-tech while living in
beautiful and quiet area a few kilometres from Desboro.”

Navigating a
rewarding career

These are the ‘new’ jobs of the hidden workforce that
allow bright people to tap into the global economy while
living anywhere in the world. As Lou says, “You can make
any place a great place, an intelligent community.” Grey
County has always been an intelligent community and
now with broadband connectivity improving, more and
more people are able to live locally while working globally.

As a graduate of Georgian College’s Marine Technology –
Navigation program (2015), Arnesh Misra loves waking up to a
different view every morning. He enjoys that his work involves
challenges and problem solving every single day. He says his
crewmates feel like family since they spend months at a time
together.
As second officer at McAsphalt Marine Transportation Ltd.,
Arnesh is responsible for voyage planning and ensuring all
charts are up-to-date. He’s championing the company’s efforts
to go paperless and confirm all technology on board is current.
His job also includes cargo operations and piloting the rivers
under captain supervision to obtain his Great Lakes Pilotage
License.

Think about the people in your network, how many are
working remotely, maybe from their basements, garages
or coffee shops? There are examples popping up all over
the County with informal networks such as the Owen
Sound Technology Network or Hanover CoWorking to
more formalized locations and programs such as
Incubator North in Thornbury, SuiteSpots in Owen Sound
and Georgian College through the Henry Bernick Centre
for Entrepreneurship.

He’s taken on the added responsibilities of third officer this year
– which includes lifesaving and safety measures – and, at times,
he completes chief officer duties as well. Arnesh will be more
than prepared to move up to first officer position in the future!

We can’t change the direction of the global economy but
we can certainly take advantage of its opportunities. Grey
County is proud to support SWIFT and its $281 million
investment in broadband infrastructure (fibre optic lines)
which will ensure we have continued and competitive
access the global economy. At the same time, how we
choose to build our communities, support our businesses
and entrepreneurs is up to us. From the sounds of it – we
need to keep on keeping on and celebrate who we are,
continue investing in our best assets and realize that all of
it happens in an ecosystem which includes everything
from trails to docks, to restaurants, shops and cultural
experiences. Here’s to our hidden workforce and all of the
supports growing along the way.
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Previously, Arnesh was second officer for Algoma Central
Corporation – where he began work just three days after
graduating. Thanks to an articulation agreement between
Georgian and Memorial University, he earned a degree in
Marine Management in only two semesters. He’s completing a
Master’s in Maritime Law Enforcement part-time and has only
one exam left to complete in order to obtain his captain’s ticket.
“Georgian prepared me well for my career,” he says. “All the
courses were highly relevant – even the elective ones. All the
equipment training was current too so when I went on co-op, the
work was familiar.”
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Georgian College celebrates
five decades in Grey County
2017 marks the 50th anniversary of Georgian College and the
Ontario college system. Since 1967, Georgian has enjoyed
strong and rich ties in Grey – working with community and
industry partners to address training needs today and anticipate
the jobs of tomorrow. The college prides itself on transforming
lives, preparing students for meaningful employment and
strengthening and contributing to the growth and development of
the economy and the communities it serves.
Thanks to the commitment of faculty and staff, as well as the
support of partners, donors and government, Georgian’s Owen
Sound Campus has become a trailblazer in areas like cooperative education and earned a reputation as the centre for
marine training excellence in Ontario. The college’s success is
reflected in tshe success of its graduates – Georgian is number
one in graduate employment among all Ontario colleges with
87.3 per cent of grads in 2016-17 finding work within six months.
Today, the Owen Sound Campus is home to approximately
1,000 full-time students and offers more than 25 full-time
programs – plus apprenticeship opportunities and an array of
part-time studies and workforce development training.

6
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“Georgian is proud to have a presence in Grey County and to
play a meaningful role in accelerating the success not only of our
students – but local employers and community residents,” says
Georgian College President and CEO Dr. MaryLynn WestMoynes. “We’re producing graduates with the skills and
mindsets to be innovative thinkers and changemakers who can
foster the growth and development of businesses and social
enterprises to build the regional economy and address
community-based issues.”
Georgian’s vision is to accelerate success through exceptional
teaching and learning, innovation and partnerships. Current
college and campus priorities include workforce development
training and addressing part-time studies needs;
internationalizing and Indigenizing the campus to create a more
inclusive, welcoming community; and entrepreneurship and
social innovation.
You can see what Georgian’s Owen Sound Campus is all about
at Fall Open House on Saturday, November 4. Visit
www.GeorgianCollege.ca for more details.
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Campus features
•
Indigenous Resource Centre
•
Centre for Marine Training and Research
•
fitness centre
•
high-fidelity nursing lab, power engineering lab, skilled
trades labs
•
Algoma Central Corporation Marine Emergency Duties
Centre
•
student residence within walking distance
•
Georgian Dining Room (open to the public)

Timeline
•
1967 – Georgian begins operations in Owen Sound with
manpower training
•
1969 – first campus established in an old manse; a
permanent campus is later built at 1450 8th St. E
•
1989 – major addition
•
2003-2010 – extensive growth period with the addition of
several new programs, including Police Foundations, Early
Childhood Education, Power Engineering and several trades
•
2008 – large renovation of the campus, including the
addition of the Marine Simulation Centre
•
2016 – Algoma Central Corporation Marine Emergency
Duties Centre opens
•
2017 – college celebrates 50th anniversary
Georgian facts
•
Ontario’s #1 co-op college
•
leader in graduate employment – 87.3% of our grads find
work within six months (2016-17 KPIs)
•
certificates, diplomas, degrees, academic and career
preparation, part-time studies, workforce development
training – and more
•
ranked 1st in overall international student satisfaction
among 11 Ontario colleges and 6th globally among 182
institutions via the International Student Barometer survey
Owen Sound
•
21 full-time programs
•
approx. 1,000 full-time students and 3,350 part-time
registrations
•
120 apprenticeship students
•
Iistruct more than 2,000 working mariners each year
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Full-time programs
•
Bachelor of Science in Nursing (BScN) Collaborative
Program
•
Business
•
Business Accounting
•
Business Fundamentals
•
Carpentry and Renovation Techniques
•
Community Integration through Co-operative Education
•
Culinary Management
•
Culinary Skills
•
Early Childhood Education
•
Electrical Techniques
•
Gas Technician
•
Heating, Refrigeration and Air Conditioning Technician
•
Law Clerk
•
Marine Engineering Management
•
Marine Engineering Technology
•
Marine Technology – Navigation
•
Mechanical Techniques – Industrial Maintenance
•
Office Administration – Executive
•
Office Administration – General
•
Office Administration – Health Services
•
Personal Support Worker
•
Police Foundations
•
Power Engineering Technology
•
Practical Nursing
•
Pre-health Sciences Pathway to Advanced Diplomas and
Degrees
•
Welding Technique

MadeInGrey.ca
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Passionate advocate for
patient-centred care and healthy
work environments
Dianne Martin was a long-standing Hanover resident when she
began her studies in nursing at Georgian College’s Owen Sound
Campus. She graduated in 1998 and received the Grey Bruce
Regional Health Centre Award for Clinical Excellence.

In addition to overseeing day-to-day operations and managing
the RPNAO’s budget, Dianne visits health care organizations
across the country to consult on nursing and how to improve
patient outcomes and workplace satisfaction and retention.

As Chief Executive Officer of the Registered Practical Nurses
Association of Ontario (RPNAO), Dianne provides leadership
and advocates for the province’s thousands of registered
practical nurses. She also works hard to make a difference in the
lives of patients and nursing students through policies, reforms
and education.

She also consults with many hospitals to help administrators
understand and expand the nurses’ role and implement positive
change. Dianne shares her knowledge regularly as a speaker at
conferences across the province on issues related to health care
education – nursing issues in particular.

“I’m currently working to refocus health care decisions on the
needs of patients, which will help them take control of their own
wellness,” Dianne says. “I’ve also spent a good portion of my
career addressing the workplace bullying prevalent in the
industry to prevent work-related post-traumatic stress disorder.”

8
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In recognition of her outstanding career achievements, Dianne
received a Premier’s Award in the Health Sciences category in
2016. The awards are granted to six individuals across the
province annually and celebrate the contributions college
graduates make to Ontario and throughout the world.
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New leadership team
at the Owen Sound Campus
Georgian College’s Owen Sound Campus has undergone
significant growth in recent years, including the addition of the
new Algoma Central Corporation Marine Emergency Duties
Centre generously supported by Grey County, several programs
and the expansion of its international student population. In
response to this growth, and to support continued sustainability,
the campus welcomed a new management team.
Fred Varkaris, Dean
Fred comes to Georgian from Fanshawe
College, where he was Chair of the Donald
J. Smith School of Building Technology.
Among his many achievements, he led the
development of numerous new courses and
programs – including four programs that will
launch in 2017. Previously, Fred was acting
chair, curriculum consultant; professor; and faculty development
consultant. He brings strong industry experience and
connections to the role from his previous work as an engineer.
Fred holds a Master of Education, Master of Science, and
Honours Bachelor of Science from the University of Western
Ontario. He completed a Construction Engineering Technician
diploma from Algonquin College.
Fred has been married to a fellow educator, Mary Ann, for
almost 30 years. They have two adult children, two dogs and a
cat. He enjoys home renovating, woodwork, photography and
canoeing when not engaged in education. His mother was born
and raised in Grey County and Fred is excited to move to the
Owen Sound area.

campus as a whole and helped develop several new co-op
programs. Lise has cultivated employers, developed co-op
policies and practices, and assisted co-op students. She’s proud
of Georgian’s role as Ontario’s number one co-op college!
Lise is passionate about community outreach and engagement
and has been involved with a number of local and national
organizations – all in an effort to support co-op education
opportunities for Georgian students and promote the Owen
Sound Campus.
Lise has a bachelor’s degree in Radio and Television Arts from
Ryerson. She moved to Owen Sound in 1989 for one year, and
not only stayed, but encouraged her extended family to move
here as well. She lives with her husband, daughter and a very
loud cat.
Heidi Pries, Operations Manager
Heidi is the operations manager for the
Centre for Marine Training and Research.
Heidi leads a team of staff and instructors
who, using advanced simulation and
state-of-the-art facilities, develop and deliver
both on-site and off-site courses in the
areas of marine navigation, marine engineering, marine
emergency duties, and small vessel operation.
Heidi has worked at the Owen Sound Campus for seven years.
As a support staff member, Heidi provided frontline assistance to
students and instructors, and worked behind the scenes
managing budgets, scheduling courses, and supporting the
academic operations of the campus.

Lise Mollon, Business Manager
Lise assists in the development of business
plans, enrolment planning and community
engagement for the campus. In addition to
internal operational responsibilities, Lise
acts as a liaison with community partners on
a number of initiatives.

Prior to working at the college, Heidi held positions at Lakehead
University, Niagara College and General Motors. She holds a
Master of Education in Post-secondary Studies from Memorial
University, a Bachelor of Administration from Lakehead
University, and an advanced diploma in Business Administration
with a focus on Human Resources.

For the last 17 years, Lise has been a co-op education
consultant with the campus. She’s seen the growth of the

Heidi has been a long-time Grey County resident and currently
resides in Durham.
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CALLING ALL
ENTREPRENEURS!!
The Hawks’ Nest is an opportunity to garner cash investments
and promote your business.

Y Employment Centre, Owen Sound,
Friday, September 8, 2017

The Saugeen Economic Development Corporation and the
Bruce Community Futures Development Corporation are happy
to officially announce that the Hawks’ Nest Event has been
confirmed for Wednesday, June 13th, 2018. This entertaining
evening will be held at the Knights of Columbus Hall between
Walkerton and Mildmay.

Launch IT, Minto,
Tuesday, September 12, 2017

New and existing businesses and entrepreneurs from Grey,
Bruce, Wellington North, Minto and the City of Owen Sound can
pitch their business ideas in an attempt to secure financial
support from local angel investors coined the “Hawks”.
Prior to submitting applications, entrepreneurs will receive
assistance with preparing their business plans at free training
sessions. If this is of interest to you, or someone you know,
training sessions will be offered in September in four locations:

10
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Lake Huron Training Centre, Kincardine,
Friday, September 22, 2017
Walkerton Legion, Walkerton,
Tuesday, September 26, 2017
You can register for one of these sessions by contacting:
SEDC
www.sbdc.ca
519-799-5750
1-877-335-7332
hawksnest@sbdc.ca

Grey County Economic Development

Bruce CFDC
www.bruce.on.ca
519-396-8141
1-888-832-2232
hawksnest@sbdc.ca
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cluster Edition

more than a meeting of the minds.
how clusters are changing the game.
Hear from the leaders and champions behind cluster
development. Guest speakers include Bluewater Wood
Alliance and Incubator North.

wednesday november 8, 2017

6:30pm to 9:00pm
Thornbury Village Cider House,
90 King St. E. Thornbury ON

A free business networking event for those interested in
learning about, joining or starting an industry cluster. This
event is ideal for entrepreneurs, business owners, community
organizations, developers and real estate agents.

Limited spaces available. Refreshments provided.
Interested parties please RSVP to Mary Jane Hills
ecdev@grey.ca or 519-376-3365 ext 6108
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purchasing seminar:

Doing
Business with Government
The government of Canada and grey county
Wednesday September 20, 2017

8:30am to 12:00pm

Grey Roots Museum
102599 Grey Road 18, Owen Sound, ON N4K 5N6
Registration is free. Seating is limited. Webinar option available. Refreshments provided.
Please follow the link to register by September 20, 2017:
http://ontario.tpsgc-pwgsc.gc.ca/cal/regist-eng.cfm?sid=1203
The seminar introduces businesses to the following and helps them with:
• Understanding the Procurement Process
• Registering as a Supplier
• Obtaining Security Screening
• Building Relationships
• Bidding on Opportunities
• And the Build in Canada Innovation Program

Speakers Include:
Manny Argiropoulos
Office of Small and Medium Enterprises
Public Services and Procurement Canada
– Ontario Region / Government of Canada

Mike Alguire
Purchasing Manager
Grey County

Grey County Economic Development

595 9th Avenue East
Owen Sound, ON N4K 3E3
519-372-0219 ext 1261
ecdev@grey.ca

madeingrey.ca
/MadeInGrey
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WIN ME!
Thank you to the Sydenham
Sportsmen, Owen Sound Salmon
Spectacular for donating this
paddle board to Grey County. Even
better… It could be yours!
Stay tuned for details on
how to win.
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Four County Labour Market Planning
Board Celebrates 20 Years
Now in its twentieth year, the Four County Labour Market
Planning Board (Planning Board) – covering Bruce, Grey, Huron
and Perth counties – has a long history of planning and
promoting local labour market strategies to meet the challenges
of a changing economy. The planning board provides relevant
information on industry and employment factors that adds value
to economic and education planning at the grass roots. With this
up-to-date information you can better budget for issues affecting
the growth and development of your local company and
economy.
Since 1997, the Planning Board has overseen over 200 projects
in the counties of Bruce, Grey, Huron and Perth. Looking
forward, we will continue to provide valuable labour market
information and engage in activities that address highlighted
challenges. Reflecting on the past, learning from our activities
and staying current with the emerging trends all play a role in our
success over 20 years.
1997: Bruce Grey Huron Perth Georgian
Triangle Training Board is incorporated. In
2009 when the boundaries changed we
update our name and logo to reflect the
change.

1999-2012: Passport to Prosperity: Funding was
received from the Ministry of Education to create connections
between employers and educators to
develop enriching experiences for
secondary school students. This

SEPTEMBER 2017
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2009-2015: MedQUEST & MedLINCS: This was a one week
health career exploration program which engaged grade 10 and
11 students in a curriculum delivered by local physicians, nurses,
healthcare professionals and medical students, as part of the
SWOMEN and the Schulich School of Medicine & Dentistry. The
program also focused on an Aboriginal cohort in 2014 and 2015.
1999: Researching Opportunities for Youth
Apprenticeships (OYAP) in Rural Bruce & Grey
Counties: A foundation document was created to assist the
district school boards with successful implementation of the
OYAP program and thereby reduce youth out-migration and
maintain adequate numbers of skilled tradespersons in Bruce
and Grey counties.
2001: Walkerton Tourism Recovery Project: This
was just one example of working with a municipality to address a
particular local workforce issue. This particular initiative was
designed to address the negative impact of the E.coli crisis in
Walkerton and surrounding communities on tourism.

1997-Present: Career Fairs: The FCLMPB has
partnered to coordinate 19 career fairs over the past 20 years
with focuses on: agriculture, manufacturing, tourism, and
healthcare. The goal of these fairs is to provide information and
generate interest about various career opportunities among the
different sectors.

14

program was renewed annually until 2012. Through this program
the planning board was able to support plant tours, principalmanager exchange days, Specialist High Skills Majors start-ups
and many more school to work initiatives.

2007 – Present: First Time Full Time:
FTFT is an annual conference for senior
high school students. These youth are
able to gain skills and certifications that
make them more job-ready immediately
following graduation from high school.
2009- Present: Skills Opportunity Showcase
(SOS) Trailer: Originally designed as a five-year project, the
SOS trailer is currently in its tenth year on the road. The mobile
unit delivers timely and accurate labour market information to
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students and community members using a number of interactive
technologies to deliver its message. It features internet
connectivity, laptops and printers and is ideal for career research,
interactive participation and is even a mobile learning lab, to
assist in delivering local training.

2016: Migration Characteristics and Trends:
This report examines migration breakdowns (by age, by type, by
place of origin and destination) between 2009 and 2014, giving a
picture of the individuals who are moving in and out of the four
county area.

2014: Skills Gap Study: This was an
extensive research project that brought
together partners from the counties,
economic development and education to
understand labour pool gaps by
interviewing employees, employers and
high school students. The findings have
been used to secure funding for labour
market strategies across the four county
region.

Ongoing: Youth Outreach: Planning board staff are
continuously bringing local labour market information to high
school students and job seekers who are looking for future
employment opportunities in our region.
Annually: Local Labour Market
Plan: This report highlights annual labour
market changes in the local economy
including number of businesses, employment
and participation rates.

2015-2016: Labour Market Intelligence
Workshops: These workshops were
delivered to both staff and job seekers at
employment centres. Labour Market
Intelligence is the information a person
needs to make decisions about their future,
including information about career planning,
work-related options and the types of training
and education necessary for specific jobs.

Over the years, the planning board has
hosted many events to highlight pressing
topics of the time. These included workforce summits, Dr. David
Foot- Boom, Bust & Echo, Generational Differences in the
Workplace, Cultural Diversity in the Workplace. These topics and
events helped to strengthen our community’s resolve in times of
economic challenges.
In 20 years, the Planning Board has leveraged more than
$775,000 into labour market research, more than $550,000 into
career fairs, and more than $900,000 into employer and youth
outreach to name a few. A generous total of more than $3.8M
has been leveraged over the life of the Planning Board.

2015-Present: EmployerOne: This annual survey is an
opportunity to gather valuable labour force information directly
from employers in our area. Over the past three years, we have
seen employer participation grow from 222 in its inaugural year

Grey County Economic Development

to 729 in 2017. Analysis of employers’ feedback about the labour
market is shared widely with community stakeholders. This
information has been used by the planning board and
community partners to develop programming, build and
implement strategies and inform planning to ensure a thriving
local labour market.
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We look forward to serving the communities of Bruce, Grey,
Huron and Perth in the years ahead. For more information about
our projects, please go to: www.planningboard.ca.
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Green Energy in Grey:
Southgate Solar

Southgate Solar is a new solar farm located in western
Southgate just north of Holstein. The development has a 50
MW capacity containing more than 192,000 solar panels.
This is one of the largest solar developments in Ontario
covering 350 acres of rural acres. The solar panels were not
located on prime agricultural land.
Southgate Solar was constructed last year providing
hundreds of construction jobs. It has been operating since
early in 2017 and supplies enough power for 10,000
residents.
Southgate Solar planted grass between the rows of solar
panels and a local farmer has sheep grazing between the
panels. The sheep love the shade during hot weather.
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Two More Industrial
Lots Sold in Eco Park
in Southgate

In July 2017, two more industrial lots were sold in the Eco Park
in Dundalk. A 2.5 acre lot was sold for a fencing contractor and
a four acre lot was sold to an excavation contractor. In August,
Council approved a staff report to potentially sell a lot for a
bio-gas plant which would produce natural gas from various
organic sources. In the last two years, the Economic
Development Officer has been busy with seven industrial land
sales in the Eco Park totaling more than 50 acres.

Over 700 New Homes
Planned in Southgate

Housing developers in Southgate are planning to build more
than 700 homes in the Dundalk area. Developers have been
going through the subdivision approval process for the phased
development of the new homes. More than 100 homes have
been pre sold with prices starting in the $300,000s. The phasing
of the development will allow the Township to expand the water
and sewage systems to accommodate the housing demand for
new homes in Dundalk.

#BecauseOfAgnes

Canada 150 commemorative $10 bill with Agnes Macphail in
the newsletter. She was born in Southgate and represented
Grey Bruce. Agnes was the first female MP and MPP in Ontario.
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Building Healthy Communities Since 1877

You are warmly invited to attend the

140th Annual General Meeting
of the

YMCA of Owen Sound Grey Bruce
Tuesday, September 19, 2017
5:30 PM
Reminisce & Reunite, Everyone is Welcome!

Join us to celebrate 140 years of history and achievements in our community.
Join us at the
YMCA Health, Fitness and Aquatic Facility
in the Julie McArthur Regional Recreation Centre
700 10th Street East, Owen Sound
Light refreshments and snacks will be served.
Please R.S.V.P. to Ellen Alstein by Friday, September 15 2017
ealstein@ymcaowensound.on.ca or 519.376.0484 ext. 222
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Breakfast mixer

p&H Centre, Lion’s Den
269 7th Avenue, Hanover

thursday October 19, 2017

7:30 to 9:00am

Join us for a networking breakfast among elected officials, staff and business
owners. We’re talking about education, from programming to infrastructure
and the new John Diefenbaker Senior School. Hear from board officials about
the latest developments to strengthen our local school communities and
provide excellent learning opportunities for our students. Plus, meet the new
leadership team at Georgian College, Owen Sound Campus.

Please RSVP to Mary Jane by October 13, 2017
ecdev@grey.ca or 519-376-3365 ext. 6108
There is no cost to attend, seating is limited.
Grey County Economic Development
595 9th Avenue East
Owen Sound ON N4K 3E3
ecdev@grey.ca | madeingrey.ca
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Barn used for SHSM Agriculture program at Chesley District Community School

Excellence in Education

– Bluewater District School Board Update
As the 2017 – 2018 school year gets underway, there is a lot to
look forward to for Bluewater District School Board students and
families! After a busy summer, which included significant
investments in renewal work and upgrades across the district,
Bluewater’s vibrant schools are open and ready to welcome new
and returning faces for another engaging and productive year of
learning and growth.
Dedicated and caring staff in a variety of school and system
roles are working diligently to build on last year’s many
successes. One example of this is Bluewater’s recent increase
in the graduation rate, which continues an upward trend over
several years. Quality instruction and diverse programming
options, such as dual credits, cooperative education, e-learning
courses, the Specialist High Skills Major program, and the skilled
trades, have resulted in expanded opportunities and career
pathways for local students.
From public speaking and athletics to science and the skilled
trades, Bluewater students continue to achieve excellence
through a myriad of awards and medals from regional, provincial
and national competitions.
In diverse, equitable, safe and inclusive school communities,
positive behaviours and role modeling are incorporated into daily
teachings. Bluewater schools continue to expand and engage in
learning that is based on Indigenous themes, culture and history.
A number of secondary schools offer Indigenous Studies
courses, while two schools (one elementary and one secondary)
offer Ojibway as a second language. Anti-bullying awareness
days and activities are ongoing, while all secondary and most
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elementary schools have a Gay Straight Alliance club that
supports a variety of LGBTQ initiatives.
For the first time in a number of years, Bluewater’s stronger
financial position is signaling a significant step forward in the
path to long-term sustainability and stability. As financial
flexibility grows, so do the opportunities to reinvest in enhanced
programming for students.
This year, additional staff support will be in place for students
with intensive special education needs, English as a Second
Language learners, and students requiring support related to
speech and language, and psychological assessments. Added
supports will also ensure that schools remain safe and clean and
the continued effective administration of school offices.

Vision: Preparing Our Students Today for
the World of Tomorrow
Coverage Area: 8,673 square kilometres
within Bruce and Grey Counties
Schools: 39 elementary; 9 secondary
Students: 16,000 (approximate full time
equivalent)
Staff: 3,000 permanent and casual
(approximate)
Graduation rate: 83.8%
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Top: Summer renovations/upgrades at East Ridge
Community School Bottom: Summer renovations/upgrades at
Owen Sound District Secondary School
Kindergarten registration
Parents of our area’s soon-to-be youngest learners starting
school next September are invited to attend any of the many Let’s
Learn kindergarten registration sessions scheduled this fall to
meet school staff and learn about kindergarten entry. For a list of
schools, dates and times, visit
www.bwdsb.on.ca/instructional_programs/kgtn.

well as a new Construction program to its SHSM offerings. At
Owen Sound District Secondary School, Transportation has been
added through a new Automotive program that focuses on
diagnostics. Bluewater’s provincially unique and much sought
after Agriculture SHSM will continue to operate in semester two at
the Chesley District Community School satellite campus for
students interested in the theoretical and practical sides of
farming. SHSM programs are offered at eight Bluewater
secondary schools, allowing students to focus their learning on a
specific economic sector while meeting the requirements for an
Ontario Secondary School Diploma. Students can transition from
secondary school to apprenticeship training, college, university or
the workplace. Due to program popularity and the opportunities
afforded to local students, Bluewater’s SHSM programming was
listed as one of the highlights in Grey County’s recent bid to
become 2017 Intelligent Community of the Year! Students can
register for an SHSM by contacting their school’s guidance
teacher. Learn more at
www.bwdsb.on.ca/success/SS_SHSM.

French Immersion
Bluewater’s dynamic French Immersion program remains a
popular option for parents looking to provide their children with an
opportunity to learn a second language. French Immersion is
offered in nine elementary (two are French only) and six
secondary schools. Learning another language helps develop
cognitive and language skills, while opening doors to future
careers. At the secondary level, students have achieved some
amazing success in the Diplome d’Études en Langue Française
(DELF) exam. This internationally recognized qualification offered
to students in Grade 12 assesses speaking, listening, reading
and writing in French. Last year, the DELF was also introduced
at Walkerton District Community School to students in Grades 9
to 11. Approximately 95 percent of Bluewater students were
successful in the exam, which is an incredible achievement for all
of our educators, students and their families! This year, students
in Grades 10 to 12 will have an opportunity to write the DELF.

Get involved!
Study after study has shown that student achievement improves
when parents play an active role in their children’s education, and
that good schools become even better schools when parents are
involved. Bluewater’s Parent Involvement Committee (PIC)
supports, encourages and enhances meaningful parent
involvement by supporting school councils, helping parents at
home link to resources and support and providing advice to the
board from a parent perspective. Bluewater’s PIC meets regularly
during the school year to discuss a wide range of topics relating
to parent involvement. PIC awareness is growing, and the
committee is looking forward to filling some vacancies that exist
with parents interested in participating at this level of the
education system. The next meeting will be held on Monday,
October 30, 2017. Please visit pic.bwdsb.on.ca to learn more or
contact Nicole Lewis at 519-363-2014 ext. 2134 or Nicole_
Lewis@bwdsb.on.ca if you have an interest in becoming
involved!

Specialist High Skills Major programs
There is now a greater variety of sector-specific pathway choices
available to Bluewater secondary students with the expansion of
Specialist High Skills Major (SHSM) programs. Saugeen District
Secondary School in Port Elgin has added Arts and Culture, as

Bluewater’s Special Education Advisory Committee (SEAC) is
also welcoming new members. Individuals from local
organizations and associations that support students with special
education needs can learn more about applying by visiting
www.bwdsb.on.ca/stserv. SEAC is a statutory committee of the
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board that provides advice on special education programs and
services available to Bluewater students. Members advocate for
all children by participating in the annual review of the board’s
Special Education Plan, the annual budget process as it relates
to special education, and by providing information and support to
parents and schools. SEAC meetings occur approximately 10
times during the school year, typically on the fourth Monday of the
month.
Progress and partnerships
In June, the Ministry of Education announced that the provincial
government is taking steps to improve the quality and delivery of
rural education. Trustees and Director of Education Alana Murray
joined a number of municipal and community representatives to
provide feedback at a regional consultation session held in
Markdale this past spring. Participants shared ideas on ways to
best support rural and remote communities to ensure that
students have access to a full range of learning opportunities. It is
encouraging to see some of the recommendations from
Bluewater reflected in the government’s plan, including
enhancements to discretionary funding, and rural infrastructure to
support high speed internet for eLearning.
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Trustees and staff look forward to continuing to work and
communicate with local municipalities and community groups to
foster new partnership opportunities. Building positive working
relationships with stakeholders is critical for best serving the
needs of our local communities and leveraging the many great
assets that our region has to offer. We are stronger together!
Community organizations that may be interested in partnering to
share school facilities can download an application of interest at
www.bwdsb.on.ca/business/CPP.
Looking ahead, the next few years will bring about more exciting
changes in Bluewater as a few of our local communities
anticipate new school builds. These include replacement facilities
for John Diefenbaker Senior School in Hanover and Georgian
Bay Community School in Meaford with the latter converting to a
K-12 school. Updates will be communicated with affected
parents, families and communities as these major projects unfold
to ensure smooth transitions and positive experiences for all.
Follow Bluewater District School Board on Twitter:
@BluewaterDSB #BWDSB
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Owen Sound’s “Are You
Most” Campaign Targets
Enterprising Millennials
The City of Owen Sound has launched a marketing campaign challenging young
entrepreneurs from the outskirts of the GTA and Southwestern Ontario to think outside
the box and choose Owen Sound for their next business venture. It offers select
candidates the chance to visit Owen Sound and “test drive” the city with a local
ambassador.
The campaign, titled “Are You Most,” is cheeky, challenging and innovative, breaking
the conventional rules of digital marketing and workplace attraction to catch the
attention of urban professionals eager to realize their business dreams and literally “get
a life” here in Grey County.
It differs from other recruitment programs in that it starts with the premise that Owen
Sound is not for everyone. It’s not even for most people. But for the few with vision,
courage, tenacity and a desire to help shape the future of a city on the cusp of growth
-- it’s a great opportunity.

Too far.
Too small.
Too cold.
For most.

www.AreYouMost.com

The campaign is honest in outlining some of the city’s perceived challenges – too far,
too cold, too small, too vacant -- then turning them on their head and presenting them
as opportunities. Those who don’t share the vision are nudged off the website (politely,
of course).
“This message is for those looking to carve their own path” the site says. “If you aren’t
this type of person we apologize in advance for likely wasting your time and recommend
the latest cute kitten videos on YouTube.” (Link included).
The website leads people through a series of questions to determine if they might be a
good match, filtering out those who aren’t. Those still interested at the end are invited to
apply to visit the city, including information about themselves and their business plans.
Successful candidates will be paired with local ambassadors for a customized tour. Our
hosts include downtown retailers and people working in technology, film, health care,
food services, insurance, real estate, music and art.
Jacquie Furtner, co-owner of the Bare Birch home decor store, is one of them. “I love
this city,” she enthuses.
The Are You Most campaign will run until October, and is completely digital. The
recruitment structure can be used in future. The City has retained a local consultant, BC
Hughes Inc, Tourism Development, Management and Marketing, to assist with the
program.
The campaign has been partially funded by an economic development grant from Grey
County.
For more information or to assist with the program, please contact Paulette Peirol, City
of Owen Sound, at 519-376-4440 ext. 1245 or email to ppeirol@owensound.ca.
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“Peeking Duck” – Owen Sound played
host to the World’s Largest Rubber
Duck and a host of other attractions
during its Waterfront Festival July 7 to
9. An estimated 40,000 visitors
attended the festival, generating an
economic impact of over 2.5 million
dollars for Owen Sound and Grey
County businesses.
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Meet our Summer Company 2017 Participants
Mitch Wright has started Dark Horse Hockey Development. Mitch is on
the varsity hockey team at Wilfrid Laurier University and wants to help
young players develop their hockey skills. He is offering skills development
sessions this summer for children and youth at the Julie McArthur
Recreation Centre in Owen Sound. You can connect with Mitch through
email at mitchwright777@gmail.com or 226‐230‐1777

Cauis Dobson has started his business, Kantha Canada, to import and sell
unique vintage sari quilts made by women in India. You can find Caius at
the Keady Market and online at www.kanthacanada.ca or you can connect
with Caius through facebook and Instagram by searching Kantha Canada or
give him a call at 519‐378‐5210
Emily Blokland plans to cash in on the popularity of escape rooms with the
launch of Assiduous Escape. Opening in mid July, Assiduous Escape will
offer two adventure rooms and plan to add other rooms as the business
grows. Assiduous Escape is located in the lower level of the old post office
in Owen Sound at 299 9th Street West. Follow Assiduous Escape on
facebook and you can now book online through their website
assiduousescape.com or call to book at 519‐375‐7347
Amalie Saab has launched her business, Sunfish Private Swimming Lessons.
Amalie offers fun, outdoor, one‐on‐one swimming lessons for kids aged 4‐
15 to work on learning how to swim and stroke correction. Rates for one
swimmer are $20 for a 45 minute session or for two swimmers, $25 for 45
minute session. Amalie is fully certified and insured. To register your young
person, connect with Amalie through email at amalie.swim@gmail.com or
519‐270‐4373
Dan Ross has launched Ross Jewellery specializing in one of a kind hand‐
made silver rings and pendants. Dan is a second year metals and jewellery
student at Georgian College. Dan can be found at the Port Elgin Farmer’s
Market and online by searching facebook for Ross Jewellery or connect by
email at rossjewellery@bell.net or give him a call at 519‐371‐8049
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Meet our Starter Company Plus Participants
Ronan Bryson has started Bryson Productions., a B2B digital media
production company with a focus on online video. You can see some of
Ronan’s work at www.brysonproductions.com or connect with him at
ronan@brysonproductions.com, on facebook or Instagram at Bryson
Productions or 519‐477‐0225

Nicole Ehgoetz has launched her business Image n Vogue offering full
makeup applications, microblading, ear piercing, facials and more. Nicole
has graduated as a professional make up and SPX artist and after
freelancing and working in a spa in Toronto for 3 years she decided to
bring the city to the country and moved back to the area to start her
business in Hanover. Image n Vogue is located at 679 10th Street,
Hanover but Nicole does offer a mobile service. Take a look at Nicole’s
talent on facebook or Instagram by searching for Image n Vogue or
connect with her directly at 519‐379‐0304 or image.n.vogue@gmail.com

Mitch Thompson is a Red Seal mason and has launched Mitch’s Masonry.
He serves Grey/Bruce and does all types of repairs and new installations
of masonry units. You can view Mitch’s work at
www.mitchsmasonry.com or follow him on facebook or Instagram by
searching for Mitch’s Masonry or contact him directly at 519‐373‐7122 or
mitchthemason@gmail.com

Starter Company Plus is a provincial government program delivered in Grey County by the
Business Enterprise Centre ‐ Owen Sound and Area. The program provides approved
participants with business training, mentoring and a grant of up to $5000.
Next intake will begin with our How to Really Start a Business workshop on
September 20th, 9:00 am ‐ 11:30 am at the Bayshore Community Centre,
pre‐registration is required.
Contact the Business Enterprise Centre for more information.
519‐371‐3232
businesshelp@owensound.ca
www.owensoundbusiness.ca
Grey County Economic Development
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Connecting You to Opportunities
The Bus i ne s s En te rp ris e Ce nt re has been busy planning a series of sessions to help businesses in all stages, from those just
starting to those continuing to grow and all the ones in between.
Plan to attend any or all of these informative events to help take your business to the next level.

Basics of Bookkeeping (Three part workshop)

Tuesday September 19th, 26th and Tuesday October 3rd, 6:30pm - 9:30pm
Business Enterprise Centre Training Room
$95 (HST included)
Facilitator: Jane Gallagher
This three part Bookkeeping Workshop will allow you to use the tools and information to confidently understand your financial
statements and your own books. Class size is limited to 8 to allow a hands-on, individual learning opportunity for everyone.

How to “Really” Start a Business

Wednesday September 20th, 9:00 am - 11:30 am
Bayshore Community Centre
FREE – Pre-registration is required
Facilitator: Cliff Bilyea
Discover the basic steps involved in starting a business, evaluating your idea, determining your market and
basic rules and regulations. This is also the mandatory session you are required to attend if you’re interested in applying to the
Starter Company Plus Program.

Google, Instagram and Facebook for Business

Tuesday October 17th, 9:00 am - 11:30 am
Bayshore Community Centre
$ 25 (HST Included)
Instructor: Kirsty Stevenson, Kirsto
Kirsty will help you determine which of these social media tools are best for your business and she will share with you the ins,
outs and tips and tricks to utilizing these tools to help market your business or organization .

Introduction to Quick Books (Two part workshop)

Tuesday October 17th and 24th, 6:30 pm - 9:30 pm
Business Enterprise Centre Training Room
$80 (HST Included)
Instructor: Jane Gallagher
The first session of Quick Books provides participants with an overview and access to a trial version of the program. The
second session will be questions and answers to address specific issues. Knowledge of basic bookkeeping principles is
required. Limited to 8, you must bring your own laptop. (This workshop does not cover the online version of Quick Books)

Registration is required for all workshops.
The Business Enterprise Centre - Owen Sound & Area
519-371-3232
businesshelp@owensound.ca
www.owensoundbusiness.ca
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Are you starting a new business?
Do you have a business proposition?
Do you have an existing business you want to expand?
Are you launching a new product?
ARE YOU LOOKING FOR FINANCIAL SUPPORT?
YES…
Then pitch your idea to the Hawks! These local investors hold
the money reins – a minimum $30,000 is up for grabs!

FREE BUSINESS PLAN TRAINING SESSIONS OFFERED

Friday,Sept.8,2017
Y Employment Services
Owen Sound 9 am – 5 pm

Tuesday, Sept.12,2017
Launch It – Minto
9 am – 5 pm

Presented by:

Friday,Sept.22,2017
Kincardine Lake Huron
Learning Centre
9 am -5 pm

Tuesday, Sept.26, 2017
Walkerton Legion
9 am – 5 pm

For more information or to sign up:

Bruce CFDC
www.bruce.on.ca
1-888-832-2232
Grey County Economic Development
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SEDC
www.sbdc.ca
1-877-335-7332
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Bruce-Grey Catholic
District School Board
update

We Believe… in the constant
striving for excellence in
everything we do through
continuous improvement
strategies and being
progressive and futureoriented in our planning and
change management
approaches.

The Bruce-Grey Catholic District School Board serves the families of Grey and
Bruce Counties through its 11 elementary and two secondary schools. Our six belief
statements highlight our commitment to education and those we serve. The
following are just a few examples of how BGCDSB is working to fulfill these
commitments.

Design Thinking and Global Competencies
– Looking Forward

We Believe… in the
importance of collaborative
strategies and partnerships
that have the capacity to
bring all the community’s
resources together to
support the learning and
development of each student.

Students, and their parents, in Bruce-Grey Catholic schools have begun to see
significant changes in classroom teaching and learning. The principles of problem
solving used – and required -- in the “world of work” are being incorporated into the
everyday curriculum in the classroom.
“It’s called ‘design thinking’,” according to the Board’s Instructional Leadership
Consultant, Tracey Walsh, “and our teachers have been using its principles and
methods, but in isolated pockets. It’s time to incorporate future design into all our
classrooms from kindergarten to grade 12.”

We Believe… Each child is a
gift from God and has the
potential to grow, to develop
and to contribute. Each
person is worthy of our
respect, is to be included and
is to be treated fairly and with
dignity.

The project got its official start in June 2016 when a team from Bruce-Grey Catholic
DSB, along with delegates from three other boards, travelled to High Tech High in
San Diego to look at technology and innovation in action. The trip was funded by
the Council of Ontario Directors of Education (CODE).
“We witnessed teachers working together in teams, across subject lines, to enable
real world, passion driven, deep thinking, project based learning as a routine,”
commented Tracey after her return. “Access to, and utilization of, technology was
so integrated into the work that it was not noticeable. Instead, it was a common tool
used by the students.”
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The Bruce-Grey team also noted how articulate the students were. “They
explained the question or problem they were pursuing and shared what they had
learned,” Tracey said. “They approached their work as a problem they had to
solve, not as an assignment or project.”
Following their return to Bruce-Grey, the team presented their findings to the
Board of Trustees. The Board formed a partnership with the Future Design School
(FDS) at the Medical and Related Sciences (MaRS) Centre for Innovation in
Toronto. FDS provides programs to help educators build design thinking into the
school experience across the curriculum through teacher training, innovation
audits, training of system leaders, certification of teacher champions and on-line
support.
“Our partnership with the Future Design School,” said Jamie McKinnon, Director
of Education, “nurtures design thinking in our youth and demonstrates innovation
at work. It helps to ensure that Bruce-Grey Catholic continues to be in the
forefront in 21st Century learning in Ontario.”
Project Based Learning was incorporated into the Board’s Strategic Plan, and
during the 2016/17 school year the Board conducted an Innovation Audit and
developed a system-wide Innovation Plan. The plan includes ongoing Design
Thinking Workshops for teachers, a Senior Leadership Innovation Strategy
Workshop, and Dedicated Innovation Leader Certification.
The Ministry of Education, in its document Towards Defining 21st Century
Competencies, issued a call to global competencies in our schools: collaboration,
critical thinking, communication and creativity. Bruce-Grey Catholic DSB
continues to prove its commitment to 21st Century learning, and developing global
competencies in its students. The Board’s focus to-date has included investments
in technology, including the Innovation Labs at Sacred Heart High School
Walkerton and St. Mary’s High School Owen Sound. “We are now looking at our
libraries and other spaces in our schools to develop more facilities,” said Tracey.
As Design Thinking becomes a reality on our schools, teachers and students are
demonstrating project-based learning in the classroom. Teacher Sam Schmaltz
completed a project with her grade 9 and 11 science classes at St. Mary’s High
School in Owen Sound. Grade 9 students prepared a summative with a space
theme. They researched a topic and then created ‘space stories’ for primary
students on that topic. In collaboration with an English class at Sacred Heart High
School Walkerton (for peer editing), students transitioned from researcher to
writer, developing both science and literacy skills. They published books and
shared them with a grade 3 class at St. Basil’s School Owen Sound.
In her grade 11 Designing Your Future class, Sam was the facilitator for class
summatives, allowing the students to choose their desired path, create goals, and
through the process gain a better understanding of themselves. “Students
realized that they were in charge of their own success,” Sam pointed out, “with the
teachers there to support them.” The students created portfolios, graphic
organizers and vision boards of their plans for the future. They became experts in
a chosen career field and then held a career fair. The class collaborated with the
grade 10 career/civics class, co-op, guidance and resource staff.

STEAM Faire – In May the Bruce-Grey
Catholic District School Board held its
STEAM (Science, Technology, Engineering,
Arts, Math) Faire at the P&H Centre in
Hanover. All Bruce-Grey Catholic District
students in Grades 3 through 6 attended to
experience hands on workshops, participate
in activities and view demonstrations dealing
with Science, Technology, Engineering, Arts
and Math. There were over 60 different
stations for the students to explore.

More about Future
Design School:
All FDS programs have been
created by a team of successful
entrepreneurs, designers, and
engineers who have learned their
approach through launching
countless new products, building
brands, and scaling their own
startups.
Learn more about Future Design
School on their website
http://www.futuredesignschool.
com/

Our goal is to engage our students, so they can proclaim “I am an innovator
– I can change the world”.
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Bruce-Grey Catholic Board
supports French as a Second
Language K-12

Language (FSL), the Bruce-Grey Catholic DSB joined the
provincial DELF (Diplome d’etudes en langues francaise)
project, a language proficiency test that is recognized worldwide
and gives students an added certification in grade 12.

French as a Second Language is alive and growing here at
BGCDSB! As we continue to work through the Ministry of
Education’s three-year Framework Plan for FSL, students and
staff alike will continue their learning in French as a second
language.

Students in grade 12 core French and French immersion are
given an opportunity to take the test as part of a pilot program.
Students prepare for the interview and with the help of their
teachers, decide at what level they would like to be assessed.
The DELF provides university and education opportunities,
employment opportunities, travel advantages for communication
and certification of the student’s level of bilingualism.

The 3 goals of the province in the Framework are:
1.

Increase student confidence, proficiency and achievement
in FSL.

2.

Increase the percentage of students studying FSL until
graduation.

3.

Increase student, educator, parent, and community
engagement in FSL.

One tool to support these goals is the CEFR (Common
European Framework of Reference). The CEFR is a tool that
supports language learning and is used throughout the world.
Through learning French in a CEFR inspired approach, students
become confidently bilingual and develop competencies orally, in
writing and in reading in French.

DELF
This program is recognized worldwide by employers and
educational institutions and provides a standard of language
proficiency to assess students’ French in reading, writing and oral
communication. All Bruce-Grey Catholic students study French
in either Core or Immersion until grade 9 and have the option to
continue their studies until graduation.
One of the provincial French as a second language goals is to
increase the number of students studying French until graduation,
giving more students the opportunity to write the DELF and
receive a proficiency certification they can have for life.
As part of its continuing commitment to French as a Second

32

SEPTEMBER 2017

|

In order to qualify for the program, the Board’s Instructional
Leadership Consultant Samantha Pitre trained in Ottawa to
become a ‘formatrice’, and trained six other Bruce-Grey Catholic
staff members as ‘correcteurs’ through a strict four day process
designed by the Corporation in Education and Training.
BGCDSB was selected for the pilot program in 2015/16 with
funding for eight students. The response was overwhelming as
21 students applied for and wrote the test.
In 2016/17, the second year of a Ministry of Education pilot
project, 34 BGCDSB students participated in the DELF exam.
These students will now hold certificates of their proficiency level
(A2- B2) that are recognized by employers and educational
institutions around the world.
One of the provincial French as a second language goals is to
increase the number of students studying French until
graduation, giving more students the opportunity to write the
DELF and receive a proficiency certification they can have for
life.
“We are honoured to be a part of the project and to offer this
opportunity to our students,” said Samantha Pitre, the Board’s
Instructional Leadership Consultant. “Congratulations to all of
our grade 12 students who participated in the DELF this year
and thank you to our correcteurs -- Katelyn Jackson, Eric
Frampton, Brittany Pilon, Sylvia Dunn, Kristen Fitzimmons and
Christie Hopcraft -- for making it all possible.”
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Mental Health Tapestry of BGCDSB
To highlight Mental Health Awareness Week, the Bruce-Grey Catholic DSB
created a “Mental Health Virtual Tapestry” on the Mental Health Matters page
of its website. Schools submitted highlights of their mental health initiatives,
with each school having a “block” on the tapestry. Clicking on a block will take
a visitor to a story about a mental health initiative at that school.
St. Mary’s High School Owen Sound
This year, through partnerships with Right to Play Canada, The Chippewas of
Nawash Unceded First Nation and The Saugeen Ojibway Nation, we have
created a unique program tailored to enhance the mental health and
wellbeing of our First Nation, Metis and Inuit students. Through activities and
play, skills are developed to enhance positive mental health and resiliency.
The goal of this initiative has been to engage students in activities that
promote leadership, community and wellbeing. Through the FNMI Gathering
Group we strive to celebrate the uniqueness of each person and come
together as a school community that is bound by respect, bound by
acceptance and bound by faith.

BGCDSB Correcteurs (left to right)
Sylvia Dunn, Kristen Fitzsimmons,
Christie Hopcraft, Eric Frampton,
Brittany Pilon, Katelyn Jackson)

St. Peter and St. Paul’s School Durham
Two By Ten Our “Two BY Ten” initiative connects every adult within the school
to a child. The idea is that for two minutes over ten days, the adult will seek
out the child to have a conversation with them. The conversation has to take
place out of regular class time, with the adult looking to build a connection
around the child’s likes and interests. The purpose of this initiative is for all
children in this school to feel like there is a caring adult, other than their
teacher, that they can reach out to if the need arises. Knowing that you are
cared for outside of your classroom helps to build that feeling of belonging we
want all children to feel. Every month we look at the needs of our students
and reassign staff to new students. It is a wonderful initiative that we see
having a huge impact.
For several years now, the staff of St. Peter and Paul, have participated in
training provided by the Catholic Education Center, to help them implement
Guided Christian Meditation. If you walk the halls after recess time, you will
hear the soothing chimes calling the children to empty their minds of all that is
there as they repeat to themselves “Maranatha…..Maranatha” Which means
“Come Lord Jesus”. Christian meditation provides our children with a space of
stillness, silence and simplicity in a world that bombards our students with
noise, stimulus and messages to keep busy. Christian meditation helps our
children to share in the Divine, while reducing anxiety, stress and tension.
Christian meditation is a means to help children experience God in the depths
of their hearts.
Holy Family School Hanover
The MHYC have been active at Holy Family for the past three years. This
year’s group of Gr. 7/8 students took on a slightly different approach and
connected with children in the primary division. The youth champions met with
the primary classes and asked them about the things that they do when they
are sad or angry, and with the primary students, created a banner to display in
the hallway to share different coping strategies. As a follow up, the MHYC did
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workshops in the Kindergarten and Grade 3 classes to introduce colouring
and dance as activities that can be done to help yourself when you are sad
or mad. The MHYC donated new colouring books for the Grade 3’s to use in
their class room Peace Corner.
In April, the MHYC held a “Special Person Easter Egg Hunt” with the
students in kindergarten to grade 2. Each primary student found an egg with
a special message inside telling them how special they are, and that they
are an amazing part of our school community. Students then shared positive
thoughts about one another in their classes. The MHYC also have a drop in
centre for the Gr. 7/8s. In previous years this was done in a comfortable
location in the library, but this year drop in was done in the gym, with great
success. Burning off some steam and interacting with peers in a physical
activity was identified as a great stress reducer for many! The MHYC will
continue to share their knowledge of Mental Health Strategies with different
grades during Catholic Education Week and into May and June.
Notre Dame Catholic School Owen Sound
Building a Sanctuary Together… Notre Dame Catholic School has been
‘Holding the Hope’ since September thanks to our Dr. Ross Greene
Collaborative Problem Solving Project. Teachers walked the talk by
choosing a student and applying open-ended questions for problem solving
to our classroom management plans. Success!!! Sensitivity and awareness
of our student populations was also explored by examining Adverse
Childhood Experiences Questionnaire and making connections between
ACE scores and the high risk of Mental Health concerns in our school.
Our Sanctuary School includes our Mental Health Champions, who are a
dynamic group of grade seven students. Chosen by their peers and trained
at St. Mary’s, to assist younger students in need. They are responsible for
“Big & Small in the Hall” and making a positive difference in our school
community.
See the full tapestry at
http://www.bgcdsb.org/about_bruce_grey_c_d_s_b/mental_health_
matters
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MADE IN

FRESH TRACKS & GREAT APPLES
“When I was growing up, I could go
anywhere and do anything on our
farm. Now my grandkids have that
freedom here. We grew up skiing
at Georgian Peaks and we’re lucky
enough to share those same
slopes with our family today.”

TOM AND KAREN FERRI. APPLE FARMERS.
T & K Ferri Orchards and Apple Market
Clarksburg, Ontario

Tom and Karen Ferri have over 58,000 super spindle apple trees on 22
acres of land near Clarksburg. The Ferri’s have earned a reputation for
their large premium apples, their welcoming retail market and their love
of the Georgian Bay lifestyle.
The Ferri farming legacy began when Tom’s grandfather bought 10
acres in Huttonville in 1933. The family farmed through the war and the
depression to build a booming retail and wholesale business. As urban
development grew closer to the farm, the family decided to sell.
From a family of innovators, Tom chose a super spindle crop. “It’s
expensive to plant but you get into production quickly. I’d never grow
a tree another way” explains Tom. “We sell Honey Crisp, Mac, Mutsu,
Ambrosia, Gala, Cortland, Golden Delicious and our exclusive Bay
Beauty. People say they’ve never tasted fruit like this before,” says Karen
who’s been steadily building their retail business.
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Recolour Grey Update

The County Planning department is continuing the Recolour Grey process to create a new
Official Plan for the County. Recently five discussion papers have been released on our
Recolour Grey website for the following five themes:
Live Grey
Cultivate Grey
Develop Grey
Move Grey
Natural Grey

What We’ve heard
so Far
summary report

$

www.grey.ca
Recolour Grey - What we’ve heard so far...
Grey.ca | 519-376-2205 | planning@grey.ca

1

The Planning department is hosting nine workshops to get feedback on Recolour Grey and the discussion papers. A list of the
workshops has been included below.
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Date and Time

Municipality

Location

August 28, 2017 6:30 p.m.

Southgate

Frank Macintyre Building
220 Owen Sound Street, Dundalk

August 31, 2017 6:30 p.m.

Grey Highlands

Markdale Arena (upstairs)
75 Walker Street, Markdale

September 12, 2017 6:30 p.m.

West Grey

Durham Arena
451 Saddler Street West, Durham

September 13, 2017 5:00 p.m.

Georgian Bluffs

Georgian Bluffs Council Chambers
177964 Grey County Rd 18, Owen Sound
Followed by a regular Council Meeting

September 18, 2017 5:00 p.m.

Hanover

Hanover Council Chambers
341 10th Street, Hanover
Followed by a regular Council Meeting

September 19, 2017 6:30 p.m.

Owen Sound

Bayshore Community Centre
Christie Hare Room
1900 3rd Avenue East, Owen Sound

September 21, 2017 5:00 p.m.

The Blue Mountains

Blue Mountains Municipal Office
32 Mill Street, Thornbury

September 26, 2017 6:30 p.m.

Meaford

Meaford Fire Hall
81 Stewart Street, Meaford

September 27, 2017 1:30 p.m.

Chatsworth

Chatsworth Council Chambers
316837 Highway 6, Chatsworth
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The Municipality of
Meaford Community
Improvement Programs
Invests Throughout the
Municipality

If you can’t attend a meeting and want to
submit your thoughts, we are always
accepting comments via e-mail to
recolour@grey.ca or mail to
Grey County, 595 9th Avenue East,
Owen Sound, Ontario, N4K 3E3.

Finally, we are also
hosting a Recolour
Grey Photo Contest.
Send in an original photo of your favourite spot
in Grey County and it could be featured and
credited on the front of the new Grey County
Official Plan. E-mail them to recolour@grey.ca
to be entered! Five photos will be chosen. An
additional prize will be revealed at a later date!

The Downtown Façade Community Improvement Program, which has
been contributing to downtown improvements since 2013, has
completed another successful 2017 intake. This funding is aimed at
enhancements such as accessibility upgrades, new awnings, repair/
replacement of windows and doors, painting of facades, structural
repairs to walls, floors, foundations and the addition of walkways and
planters supporting upgrades within our downtown core.
New in 2017 is the Economic Community Improvement Program
(Economic CIP), which the municipality is offering to applicable
commercial, industrial, agricultural and non-residential heritage lands or
buildings outside of the Downtown Façade Community Improvement
Program area.
Funds available under the Economic CIP are intended to assists
property owners to finance the costs of undertaking specific studies,
encourage the improvement of buildings or lands to enhance their
long-term viability and promote economic diversification, façade
improvements and interior structural improvements for the purpose of
value-added spaces. Energy efficiency and retrofit grants and/or loans
may also be applied to the installation of appropriate small-scale
renewable energy systems.
While the Economic CIP program is only in its first year, we’re pleased
it has already provided incentives for new on farm economic
diversification, assisted our accommodation sector and provided funds
to better understand the remediation needed on a brownfield site. By
creating this new Economic CIP, the Municipality of Meaford can better
support economic diversification, retention and expansion efforts
through our entrepreneurs.

Grey County Economic Development

|

Made in Grey

|

MadeInGrey.ca

| SEPTEMBER 2017

37

Big Red Chair Tour a Great way to see
the Municipality of Meaford
The award winning Big Red Chair tour, now in its second full
season, continues to be a popular choice for locals and visitors
in Meaford. With 10 stops in all, the tour has become an
extremely popular way to showcase some of the great scenic
locations, parks and businesses within the Municipality of
Meaford. The chairs, the majority of which were created through
a partnership with our local high school, have their own unique
local history story and nearby things to see and do located on
the back of the chair. Users this year are encouraged to share
their photos on various social media channels using the hashtag
#meafordchairs. New in 2017 are the two rotating Canadian
themed Big Red Chairs. One chair is typically found in
downtown Meaford at Meaford Hall, while the other chair has
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been promoting the Meaford tour with our neighbours in
Thornbury, Scandinave Spa, Blue Mountain Village, Scenic
Caves and soon, Grandma Lambes 2 in October. These
partnerships have helped drive new awareness and traffic from
these popular regional destinations to the Municipality of
Meaford.
One of the chairs even made an appearance at our local school
on the last day of school. Originally intended only for a photo
with a retiring teacher, it proved so popular that the students had
their photos all taken in the chair and were given a brochure as
they started their summer. Certainly a memorable way to end
the school year and begin summer.
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FEATURE

The Power of
Networking you Can
Learn from a Goose

formation typically two geese will fall out with it and stay with it
until they can again get on the move and catch up with their
group. This support is a lesson that many of our members have
long recognized, that the support from collaboration and
networking means that the support of the group is necessary
when times are tough.

The characteristics of nature are often applied to our work life.
For example, when the stock market is performing well and
there is opportunity for aggressive investing, the market is said
to be bullish. When the market is in a downturn, and investors
are more timid, the market is said to be bearish.

There is much we can learn from a goose, and our members are
no exception in their willingness and ability to network, share
and collaborate with other manufacturers in order to ensure their
journey to success is filled with more ups, then downs.

The image of the flying ‘V’ formation seen in migratory birds is a
suitable allegory for teamwork in business, as each member of
the ‘V’ must contribute if the whole team is to succeed.
When applied to manufacturing, we have found that our model
of encouraging sharing at Strategic Interest Group events result
benefits such as higher levels of productivity, performance and
increased profitability for not only manufacturers who participate,
but also the manufacturing community as a whole. After all,
what’s good for the goose is good for the gander!
When you see geese flying along in a ‘V’ formation consider that
as each bird flaps its wings it creates uplift for the bird
immediately following. By flying in a ‘V’ formation the whole flock
adds at least 71% greater flying range than if each bird flew on
its own. People who share a common direction and sense of
community can get where they are going faster and more
effectively because they are progressing using the momentum of
one another.
When a goose falls out of formation it suddenly feels the wind
resistance and drag of trying to push through alone, and in turn
recognizes that it needs to quickly return to formation in order to
take advantage of the power and progress of the group. The
lesson in this case is that working as a group with likeminded
people who are headed in the same direction makes our journey
much easier.

Our Strategic Interest Group (SIG) events are
facilitated events in which local manufacturers lift each other up
by sharing ideas and knowledge. These events along with EMC
services such as ‘Member Needs Help’ are the chance to reach
out for assistance on an issue you are challenged by or to offer
some advice to a fellow member who could use it. Our members
share best practices, experiences, benchmark with other
companies and participate in plant tours all in a structured and
collaborative networking environment. All SIG Events are
structured to help members continuously improve their
processes, and you can attend a SIG in any consortium region!
SIG Events focus on Lean initiatives and tools, human resources
procedures and policies, health and safety, purchasing, IT,
quality, production, maintenance and more.
So, think of your local consortium as your ‘V’ formation that will
help you to become better at what you do and quicker than
struggling on your own. Take part in local EMC events, offer to
host an event and remember to look up when you hear the
geese overhead, they can teach us all a thing or two!
Thanks to an EMC Member for sharing this idea!

When the head goose gets tired it slips back into formation and
lets another goose step in to lead the flock. Here we recognize
as does the head goose, that it only makes sense to share the
work and benefit as a group from the joint effort.
Lastly, when a goose has a problem and drops out of the
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Bluewater Wood Alliance June
Quarterly Event Provides Employment
Law Updates, WSIB, and a New Website!
The Bluewater Wood Alliance (BWA) cluster has developed a new website
platform to facilitate engagement and connectivity between members, suppliers,
potential new customers and our strategic partners. As with anything new, there
will be bugs to iron out. Please make sure you register on the site ASAP so you
can get connected with the rest of the cluster! If you have any questions or
feedback for the site, please forward them along!
The benefit of the BWA cluster is that members get access to updated
information on important topics related to their business. Most members are
busy with the day-to-day pressures of customers and timelines and do not have
the resources devoted to non-direct business tasks like legislative due diligence.
It is a challenge to “do it all” in changing times and keep up to date.
BWA’s June 29, 2017 quarterly networking event featured an employment law
update by Jill Sampson of The Alliance Lawyers of Grey Bruce. In addition to
current employment law, the new legislation: Fair Workplaces, Better Jobs Act,
2017 was reviewed. It is not yet in force, amendments will be effective on
varying dates between January 1, 2018 and 2019. While the minimum wage
increase to $15 per hour is getting the most attention, there are other far
reaching aspects of this legislation that impact wood product manufacturing
businesses. One of these is equal wages for part-time and full-time employees
effective April 1, 2018. Other due diligence was reviewed and much discussion
ensued between members and Jill, bringing extended value to this forum. The
PowerPoint from this presentation is posted in the member area of our website
in the Resource Library.
WSIB was the other main topic reviewed and how it compares to (and is not!)
the Ministry of Labour. It is an expense all BWA members incur. Members
benefitted from a presentation by Paula Andrade that reviewed updates and
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changes to resources available and methods to
minimize your risk and the premiums you pay.
Because paying WSIB is mandatory, it is often
seen as a financial burden without much return
on investment for companies. On the contrary,
there are some excellent programs and
initiatives to tap into that are not well known as
they should be. Resources to help with
development policies and procedures and other
compliance systems were reviewed. Most
important, there is a 5% rebate on your
premiums available by participating in four
sessions that help you with your safety program.
The BWA is coordinating a series of events for
this training. If you are interested, contact the
BWA today!
As for all of our networking events, members
continued into the late afternoon for networking
and further developing their business
connections in the wood industry!
The next quarterly event is September 29, 2017
at Conestoga College in Kitchener, ON. If you
are not a member of the BWA and would like to
learn more, please contact BWA Executive
Director Mike Baker:
mbaker@bluewaterwoodalliance.com.
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Colouring It My Way
Who knows Grey County better than the people who live here?
This summer and fall, Grey County will be showcasing local residents
who have a unique connection to the place they call home.
Oliver Solaro

Motorcycle and Grey County Enthusiast

Williamsford

About 10 years ago, my wife and I decided that we were going to set down roots
somewhere outside of the major urban centers of Ontario. It didn’t take much research
to find out that Grey County would be the perfect spot for our “base camp.” We no
longer have to pack up the car or load up the trailer with gear and equipment to do
something outdoorsy. We have the opportunity to enjoy so-called weekend pursuits on
the way to work and still be no more than an hour or two from the bright shiny lights of
the big city. Perhaps I do so outside the lines a bit but this is the way I colour my Grey.

Matt Green

Local photographer & Instagrammer
I’ve always been an outdoorsy kind of guy and love going on adventures. But it wasn’t
until about 2 years ago that I really started to appreciate what was around me and
in my own backyard. I brushed off a dusty DSLR camera I purchased years prior and
went on my first photo mission. I haven’t looked back since.
owen sound

Dave Carr

Retired radio/tv host, porch sitter, certified BBQ judge and road tripper
“Look up – look way up…” If you’re of a certain age, you remember that admonition
each weekday morning from The Friendly Giant. He’s moved on, but in Grey County,
you have every reason to keep looking up, way up. My neighbourhood (in the larger
sense) is one of the best places on earth to watch and wonder at what unfolds in the
night sky, or really, any sky, any time of day. But let’s start in the dark.

owen sound

Jennie Elmslie

Certified nature nut - lover of all things natural, above and below the ground.
One of the things I love most about Grey County is the Niagara Escarpment, and
through my company Free Spirit Tours, I have been able to introduce thousands of
people to this natural wonder. Who knew a geological feature could provide so much?
beaver valley

visitgrey.ca/colouring-it
#colouringitmyway
Grey County Economic Development

|

Made in Grey

|

MadeInGrey.ca

| SEPTEMBER 2017

41

tourism UPDATE
media stories
In July, Scandinave Spa hosted media and offered each social
media influencer a chance to capture their experience at the
baths. Grey County Tourism supported the visits by providing
recommendations on places to slumber and eat while they were
touring. Review the stories on mycurvesandcurls.com,
thecuriouscreature.com and dianashealthyliving.com.
To showcase Grey County and highlight our ‘Colouring it My
Way’ campaign we recently hosted a media tour on August 8, for
local radio personalities. Some of the local campaign
ambassadors were featured; new activities sampled all as the
media shared their experiences online and with listeners.

3rd Annual BruceGreySimcoe
Regional UnConference
The Great Idea Exchange
November 14, 2017
This year, meet the future of the tourism industry at the third
annual conference as Grade 11 and 12 students from high
schools across the region join operators for a unique and
amazing day filled with challenges and exploration. Our host this
year is Jeff MacInnis, last year’s keynote speaker. Conference
details to follow as they are finalized. Cost is $75 (HST
included). To register now, visit www.rto7.ca

The Travel Media Association of Canada’s Summer Road Trip
recently traveled to neighbouring Simcoe County, touring Living
Water Resort in Collingwood. Members of the Grey County team
welcomed media to the region over lunch and took in the
magnificent view of Georgian Bay on the resorts rooftop patio.
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#ColourItYourWay
Let’s Talk Tourism &
Appreciation Event–
September 20, 2017
Grey County Tourism’s 2017 Let’s Talk Tourism Session will be
held on September 20 from 1-4pm at the Kimberley Hall,
235309 Grey Road 13.
This year’s event will be less formal and include an
‘appreciation social’, our way of saying thank you for all the
U-PICK APPLES
support and partnership over the last year.

VISIT HOGGS FALLS

Be sure to receive the official invite, industry@visitgrey.ca and
SAVE the DATE!
To receive Grey County industry newsletters and learn about
future workshops, webinars and networking opportunities sign
up here https://www.visitgrey.ca/newsletter.

HIKE THE BRUCE TRAIL

Brand Style Guide
Earlier this year we created the first ever Grey County
Tourism Brand Style Guide. This guide explains how we
represent our self to the world. It’s a reference tool to
ensure that the Grey County Tourism brand looks, feels
and sounds the same wherever and whenever it’s used.
The original guide was created for our content creators
– graphic designers, photographers, videographers,
bloggers, etc. We’ve since discovered that many other
PADDLE ON THE BAY
industry partners, stakeholders and local ambassadors
have an interest in this guide and its beautiful details, so
we’ve created a Summary to distribute further as a
reference guide. If you would like a copy, please let us
know by emailing industry@visitgrey.ca.

RAIL TRAIL CYCLING

visitgrey.ca
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Discover More

| Town of Hanover
Economic Development

Welcome!

experience

HANOVER • GREY COUNTY

WE SUGGEST THESE UNIQUE
TASTES & PLACES TO PLAY

Hello and Welcome!
On behalf of Council, thanks
for joining us. While visiting,
we’re sure that you’ll love the
experiences that Hanover has
to offer. There’s a bit of history,
local celebration, entertainment
and an all around good time
in whatever has brought you
here and in what you decide
to do. A vibrant downtown and an array of attractions,
dining options and great shopping await you. If you’re
thinking of relocating or coming back home, we have all
the amenities you will need, as well as many recreational,
cultural, educational and employment opportunities that all
contribute to a great quality of life. Our people make our
community exceptional and we invite you to discover more
of Hanover.

eat well Farmers' market

358 10th St., Heritage Square
www.eatwellmarket.ca
This local farmers market takes Downtown
Hanover by storm! Open Fridays 12-4pm from
June to October.

Maclean's ales brewery

52 14th Avenue - www.macleansales.ca
We have a brewery! You'll have a great time and
great drinks with Charles, Curtis and Micheal.
Come check it out, cheers!

Schultz's Gone Totally Baked

482 10th Avenue
The bakery has been a long time staple in our
community and has the best donuts around. Trust
us, they’re that good!

Mayor Sue Paterson
spaterson@hanover.ca | T 519-364-2780 x1230

Queen's Bush Pub

451 10th Street
www.queensbushpub.com
Friends, Food & Libations. Experience fabulous
food and entertainment at Hanover’s leading pub!

ps... If theres one event I can encourage you to attend,
it's this one! Running each July, Hanover hosts it's biggest
block party. Join us for the Soap Box Derby, Kidz Talent
Contest, Art Show & Sale, Street Dance, Pub Crawl and so
much more!
Visit www.sights-sounds.ca for all the details!

launchpad youth activity &
technology centre

612 10th Street - www.yatc.ca
Only the second centre in Canada, youth 12-18
engage in skill development (tech, music, art,
recreation & more).

hanover raceway & casino

265 5th Street - www.hanoverraceway.com
Every Saturday from June to September. Don’t
miss the always anticipated Dream of Glory &
Fireworks over the Civic Holiday Weekend and the
Hanover Fair in August.

EVENTS

hanover theatres

June – Hanover Poker Run, Opening Day of Harness
Racing, Streetiques Car Show & Shine

July – Canada Day, Hanover Sights & Sounds Festival

Thank you to Mural Artist, Cliff Smith, for updating the 1999 contest
winning mural that hangs beside the Old Clock Tower
The mural design was originally submitted by Mrs. Vera Clowes and
shows Hanover’s first settler, Abraham Buck, the Saugeen River, Post
Office and Clock Tower. DTRIC (Downtown Revitalization
Implementation Committee) rendered the services of Cliff to update
the quality while capturing the original design.
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LOCAL RADIO
Tune in to our local radio
stations to stay current on
Hanover happenings!

For a great family attraction & outing, catch
an outdoor movie at the Drive-In theatre or a
traditional setting at the Paramount Theatre. Enjoy
live entertainment at the Hanover Civic Theatre.

May – HDH Foundation Masquerade Gala

It’s been an exciting summer in Hanover! Development continues
strong in the housing and business sectors, with many efforts being
made to beautify our downtown, build our knowledge and educate our
community on our assets, and, building connections to foster future
growth. We welcome people into our community and take time to
celebrate our successes and tell our stories!

2017/18 ATTRACTIONS MAP

Hanover Saugeen Airport

August – Dream of Glory Final, Hanover Fall Fair,
MacLean’s Ales Hopfest, Balanced Image Final

September – Final Day of Harness Racing, Taste of Grey

34 Saugeen Airport Rd, Walkerton
www.saugeenairport.com
The aviation hub for the Municipality of Brockton, the
Town of Hanover & the Municipality of West Grey.
Featuring Future Air Flight Training & Dolly’s Bistro.

December – Santa in the Square, Carol of the Bells, DIA
Free Family Skate, Hanover Kinsmen Santa Claus Parade,
Hanover Hospital Foundation Christmas House Tour
For more events and information go to
hanover.ca/tourism

www.hanover.ca/history-and-heritage
Learn about our history through self-guided walking
tours, community trails, downtown and Windows In
Time! Available at the P&H Centre & at the Library.

November – Hanover Hospital Foundation Christmas
House Tour, Christmas in the Country

heritage walks

TOURIST INFORMATION
p&H Centre (C.I.P Tourism Office)
269 7th Ave. Hanover ON N4N 2H5
T 519-506-2474 | F 519-364-6949
cip@hanover.ca

Hanover public library

451 10th Ave. Hanover ON N4N 1P5
T 519-364-1420 | F 519-364-1747
hanpub@hanover.ca

CONNECT WITH US
www.hanover.ca

Pick-up your copy of our
new Attractions Map
Become a tourist in your own backyard. Whether you
have friends and family members over for a visit and
are looking for something to do, or you want to build
your own knowledge on all of the great assets that we
have in our own community, check out the Attractions
Map. Filled with Events, Places to Eat and Stay, Local
offerings including Unique Tastes and Places to Play,
we’ve got the experience for you – join us!
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Congratulations Whaling Home Thank you for attending the
Construction for receiving an Sights & Sounds Festival
– Hanover’s Biggest Block Party!
honourable mention for the
We cannot thank our sponsors and volunteers enough! We
2017 Ernest Assaly Award
couldn’t do it without you!
presented by Tarion
We want to know how we are doing. Please take a few minutes
to fill out our survey so we can better understand where people
are coming from, what you like about the festival and what you
would like to see. https://www.surveymonkey.com/r/QPFXDVY

Tarion recently introduced a new way to recognize outstanding
builders in Ontario. Called the Ernest Assaly Award, this
recognition is given to a new home builder who best
demonstrates a commitment to building quality and innovation,
customer service and community involvement. Similar to a
lifetime achievement award, The Ernest Assaly Award
recognizes the highest level of excellence in Ontario home
building. This new award also honours the legacy of Ernest
Assaly, a highly respected leader in the residential building
industry who was Tarion’s first Chair. Only a select 38 of
Ontario’s registered builders were invited to submit a nomination
package for the inaugural Ernest Assaly Award and we are
thrilled that an honourable mention was given to Whaling Home
Construction who have been constructing new residential homes
and residential subdivisions in the Hanover Area for over 53
Years.

Thank you for your participation!

Looking ahead…
The Economic Development Committee will be participating in
strategic planning this fall to discuss priorities that will help to
strengthen and sustain our local economy. The Economic
Development Strategic Plan will provide a focus point to guide
our efforts in providing an environment for business to succeed,
attract new investment and realize positive sustainable growth
that will result in increased prosperity for residents.
Stay tuned for the announcement of Hanover joining the Women
of Wellington Saugeen Area (WOWSA)! The WOWSA aims to
inspire, empower and connect women in business in the County
of Wellington and Saugeen River region in Ontario by providing
education and networking opportunities. We are excited to come
together and provide a place for a business network that
supports women who run their own businesses or work in
existing businesses.

Hanover’s Population
Continues to Grow
The census program provides a statistical portrait of the country
every five years. Findings from the 2016 Census show us that
Hanover’s population continues to grow:
•
•
•
•
•
•
•
•

Gain leadership skills within your organization with world class
leadership experts. Connect with local leaders to expand your
leadership network as you learn together and inspire one
another to add value at your business and in the community.

Population			
7,688 (2.6% growth from
2011)
Total Private Dwellings
3,404
Population Density per Sq. km 784.9
Land Area in Sq. km		
9.8
Ages 0-14 population		
1,185
Ages 15-64 population
4,435
65 + 				
2,065
Average Age			45.9

Live2Lead
Hanover Civic Theatre
Friday, November 10, 2017 8 a.m.-11 a.m.
Tickets: www.hanover.ca/economic-development
(Presented by the Town of Hanover, Hanover Chamber of
Commerce & Launch It).

The median age of our population has relatively stayed the
same, but the Census does reflect an aging population. These
findings will help guide our decision making and lend a focus to
our economic development efforts, as it supports our efforts to
broaden our range of employment opportunities, to attract and
support youth and families and to continue efforts in lending
social support to address youth disengagement and affordable
housing.
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blue mountain village tour
Elizabeth Cornish, Communications and Economic Development
Coordinator for Town of The Blue Mountains, recently had the
opportunity to take a personal tour around Blue Mountain Village
with Andrew Siegwart, President of the Blue Mountain Village
Association. It was a perfect, sunny day that showed off the
Village at its best. The attention to detail was stunning and the
new features provided unique opportunities for families to
celebrate being together. These carefully thought out
experiences have been magic for visitors and it seemed like
Andrew might have some insights to share with other businesses
in the area who are wanting to create that “wow” moment for
their own visitors.

You seem to keep setting new visitation records over the
last several years. How are you making that happen?

Blue Mountain and Blue Mountain Village is both a
bellwether and a benchmark for regional businesses. As a
result people are always asking, “How’s business at the
Village?”

We kicked-off the summer season by opening our newly
retrofitted children’s splash pad. This retrofit improved surface
safety, reliability and ultimately delivered more fun for visiting
families. It is an example of how making small improvements to
existing infrastructure can go a long way to delivering a special
experience. We also created two new spaces to test new
small-scale family programming. The first is our new Storytime
Amphitheater Park – a small quiet space with seating and room
for intimate story telling – which we offer every morning all
summer long. The second space, our new outdoor campfire pit,
is designed with local wood-carved benches and is the site of
weekly sunset campfires & sing-alongs with local artists. It has
been magical to see small groups of families singing together as
they wind down from their action-packed vacation days!

Summer 2017 is on track to deliver another record season of
visitation at Blue Mountain Village. I think the spin-off effect for
the South Georgian Bay Region as our visitors look to the
surrounding areas for new experiences, or basics such as food
and gas, will be significant. With so much to do in the Village and
beyond, the variable weather isn’t really having a huge impact.
In fact, the moderate temperatures mean families can spend
more time outside!
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As the famous saying goes: “It takes a Village...” and I can
honestly say that we operate with that principle in mind. Every
year, a large part of our focus and efforts centre around our
world-class lodging, exciting attractions, authentic festivals,
unique shopping, dining and nightlife experiences – the things
our visitors value most. However, this year, Blue Mountain
Village Association has also focused on delivering small
improvements to our Village in order to add an extra level of fun
and experience.
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There is also a very noticeable change in your landscaping. The
plantings were thoughtful, and it seemed like even greater
consideration has been given to the overall esthetic of the Village.
Why was it important to make that a priority?
This year, we set out to improve our more than 60 public gardens and
natural spaces. Understanding that guests often seek relaxation and
quiet spaces for reflection, we planted a mix of native and site-specific
species to give visitors a greater sense of our natural South Georgian
Bay landscape. Critical to us was also providing support to pollinators
as well as providing quality habitat for a variety of bird species – equally
important visitors! The dynamic resort experience is elevated so much
when we can add small touches and creative spaces that allow us all
– businesses, visitors and local residents – the opportunity to interact
with nature and the elements, find quiet spaces, and participate in
programming that connects us.
What advice would you have for other small businesses who want
to find ways to improve the visitor experience?
Large scale projects often make the headlines and are very important
for our region’s economic growth, but so too are the ways in which we
reinvest in our businesses, test new concepts, and forge connections to
our natural environment. Our natural assets from the escarpment to
Georgian Bay attract people to the area, so those must be safeguarded
and celebrated. Don’t be afraid to test new concepts. Not everything is
going to work, but whether it’s asking visitors for feedback on a new
idea, or trying something new, it’s important to look for the next great
thing your business can deliver to your customers. I’d suggest that
attention to detail is paramount. As I walk through the Village, I will
personally pick up garbage; suggest an alternative location (or design)
for an unattractive sign – however temporary. We want all our visitors to
be out on their social media channels or with their friends, talking about
their extraordinary experiences here. I would recommend that business
owners invite a friend or business partner to take a look at the business
from an impartial perspective. Often we miss that small spot of peeling
paint, the rug that doesn’t quite lay flat, the tired bathroom or the
opportunity to add or create something new. Merchandising, signage,
an idea for partnering with another business, or using your social media
feeds a little differently, are all things it pays to review from time-to-time.
We do that every year at the Village, and from a long list of
opportunities, we choose the 2 or 3 things we are going to focus on and
accomplish. This isn’t easy to find time to do, but it will save you from
that slow erosion of business that can happen as customers
inexplicably seem to drift away. It’s extremely satisfying when it all
comes together.
Andrew Seigwart is the President of Blue Mountain Village Association,
and is leading the South Georgian Bay Labour Market Task Force. He
is the former Senior Vice President of Membership Services for the
Retail Council of Canada.
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Save the
Date!

November 2nd,
2017
Town of The Blue Mountains, in partnership with
the South Georgian Bay Small Business
Enterprise Centre, is hosting an event for
Entrepreneurial Businesswomen. This event will
be held from 6:30 to 9:00, and feature dinner,
discussion groups and networking. If you want
to be on the list to receive an invitation, contact
ecornish@thebluemountains.ca.
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The Indigenous Life Festival
at Blue Mountain Village
- Miino Bmaadzwin

The Canadian “summer of celebration” continued with the free
Indigenous Life Festival at Blue Mountain Village or Miino
Bmaadzwin meaning ‘the good life’ in Ojibway. It was an
extraordinary event that celebrated the history, science and
culture of the First Peoples of Canada from August 18th to 20th.
From live music and comedy, to Indigenous films and traditional
games and ceremonies, this one-of-a-kind event was a
celebration of our differences as well as our commonalities. It
was truly an engaging, interactive, and fun way to look back on
history with an eye to the future.
Patti Kendall, Director of Marketing and Events for the Blue
Mountain Village Association said that, “We’re very proud of the
authentic, relevant and educational content of this festival. The
panel discussion on Friday night was extremely educational and
informative, and it was great seeing the enthusiasm of those who
attended the event each day. This is something that festival
organizers worked hard to bring together, and it succeeded on
many levels, creating truly special, unforgettable moments for
those who were there.”
Bryan Plumstead, Manager of Tourism for Grey County
commented that, “This is an extremely important part of
Canadians’ reflections on our history and well done to bring this
to Blue Mountain!”
The event began Friday night with a panel discussion on
Indigenous Awareness hosted by renowned Cree comedian Don
Burnstick and guest panelists Delilah Saunders, Michael
McLuhan and Branden Emmerson, followed by Six Nations artist
Logan Staats at the Coca Cola Village stage.
Saturday was packed full of events including traditional
drumming, storytelling and cooking, plus the Indigenous 150+
Film Festival. Indigenous 150+ is a film and conversation series
dedicated to honouring First Nations, Inuit and Metis culture, and
putting Indigenous voices centre stage.
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Festival organizer, Lisa Farano, who collaborated with Glenn
Trivett, Cultural Coordinator from M’Wikwedong Native Cultural
Resource Center in Owen Sound, said that information is a big
part of the festival. “There is a lot people can learn here about
the real history of Indigenous peoples”, says Farano, “but all of
the information is presented in fun and entertaining ways.” And
this also included tasty ways, as Saturday featured renowned
local chef Zach Keeshig.
Saturday night, “one of Canada’s best comedians of all time”,
Don Burnstick took the stage. Don is a Cree from the Alexander
First Nation located outside of Edmonton, Alberta, Canada.
Growing up on the reserve as the youngest of 15 children taught
Don a variety of ways to defend himself, not the least of which
became his use of humour, Don had the audience in stitches
with his highly acclaimed comedy show, “You Might be a
Redskin - Healing Through Native Humour”.
Sunday began at 11 am in the Village with the unique and
moving Kairos Blanket Exercise – an interactive, sometimes
emotional, teaching tool to share the historic and contemporary
relationship between Indigenous and non-Indigenous peoples in
Canada. The day continued with a full program of exciting events
and activities for all ages including Elephant Thoughts in the
Events Plaza, the continuing Indigenous 150+ film festival, and
more traditional crafts, shelters, and games, which were all part
of the story of the First Peoples of Canada.
This is a story that organizers wanted visitors to take home with
them. “My hope,” says organizer Lisa Farano, “is that guests will
gain a better understanding of the history of Indigenous peoples
in Canada and the relationship between natives and non-natives.
If people can leave knowing a little bit more than when they
showed up, the festival will be a success because when we
know more we do more. And we all benefit when we do more.”

Grey County Economic Development

|

Made in Grey

|

MadeInGrey.ca

FEATURE

20 young 11-15-year-olds “explored their
curiosity” and... hopefully “discovered their
niche” in the welding profession
LaunchPad Youth Activity & Technology Centre was fortunate
enough to host three Mind Over Metal Camps this summer and
introduce welding skills to 30 young 11-15-year-olds. The
Canadian Welding Association Foundation (CWAF) provides
funding for educational and community institutions to deliver
introductory welding camps in local areas and Launch Pad was
one of those recipients. As a skills and training Centre for youth,
these camps were a perfect opportunity for LaunchPad youth
members to explore their interest in the welding trade and with
all funding provided by the CWA Foundation, all financial barriers
were removed. With such a great partnership, the camps filled
up quickly and the waitlist was so long that LaunchPad was able
to put in a request to host a third camp. The qualified instructors
for the camps included two weld test supervisors (current and
retired) from Bruce Power and two welding teachers (current and
retired) from John Diefenbaker Secondary School. The
instructors played a valuable role in the successful delivery of the
camps and they were also amazed at the difference in skill level
of the participants after only a couple of days.
The CWA Foundation believes that the Mind over Metal camps
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are changing the perceptions of youth and their parents about
welding and careers in welding. Hands on learning at these
camps is about building confidence and self-esteem and giving
many youth a reason for continuing on to secondary and
post-secondary education. Welding has captured their attention
and is giving them a focus for their future. Industry partnerships
are growing as a result of these camps. In fact, that is true for
LaunchPad and industry partner Hobart Food Equipment located
in Owen Sound. Hobart has been supportive of the new welding
room at LaunchPad since the inception of the Centre itself.
Hobart sees the value of exposing youth to the welding trade at
a young age in the hope that some of these young participants
will enhance their welding skills and knowledge and pursue a
career in this region. “We’re striving to minimize the welding
shortage in Canada, and by hosting camps at the grassroots
level, we’re confident it will inspire the next generation of welding
professions,” said Deborah Mates, Executive Director of the
CWA Foundation. “These camps are the first of their kind in the
country, and the CWA Foundation will work diligently to raise the
profile of the profession while promoting public safety.”
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Start of a New Tradition
Building on the bonds of family the Cobble Beach Concours
d’Elegance, now in its 5th year, has become one of Canada’s
most prestigious classic car events.
But first let’s rewind to early 1998 when Willis McLeese, Rob’s
father, was approached by Dorothy Telford, a local real estate
agent and board member of Georgian Riding Association for
Challenged Equestrians (GRACE), to consider purchasing a
spectacular 574-acre property just north of Owen Sound, the
present day Cobble Beach Golf Resort Community. After
reviewing the site, which slopes downward from Grey County
Road #1, to Georgian Bay approximately 250 feet below, Willis’
85 year old mind starting racing with all the possibilities.
Next, jump to 2007 the 574-acre property is now home to an 18
hole links style Doug Carrick designed golf course, that offers
golfers breathtaking views of Georgian Bay on every hole. Since
it opened, the golf course has won many accolades including
tying for 11th place in Canada per Rolex.
But Cobble Beach is more than just great golf. The Resort
Community has something for everyone with water views from
almost everywhere on site, gourmet food and a surprisingly
extensive wine list in the Sweetwater Restaurant, peaceful
relaxation at The Spa at Cobble Beach, 260 ft. day dock, US
Open style tennis courts, the Enchanted Forest and finishing
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with the luxury boutique Inn at Cobble Beach.
Now fast forward to 2012 and the birth of the Cobble Beach
Concours d’Elegance. Up until this time it was only a dream that
Willis & Rob had. They could picture a wonderful promenade of
high end, beautiful antique and classic cars parading down
Cobble Beach Drive. It would be a magnificent and magical sight
not only for those viewing the automobiles but for those driving
the vehicles. It wasn’t until Rob met Joseph Sulpizi - CEO and
Founder of The Brand Factory and Billy Smilovsky - Engineered
Automotive that they knew that their dream could come true. In
September of 2013 the inaugural Cobble Beach Concours
d’Elegance was held. This first event saw over 100 antique
vehicles on display for the enjoyment of approximately 3000
attendees. It was quite a sight to see these elegant and rarely
seen automobiles perched on the 18th fairway, the beautiful
green grass below and diamonds dancing and sparkling on the
turquoise water as a backdrop.
Since year one, the Cobble Beach Concours d’Elegance has
become a family affair. Rob’s three sons are involved as Judges.
His wife, Rosemary and daughters’ in-law present the awards.
But it is not just family that makes this event a success, the real
success comes from the North American judges, car owners,
sponsors, volunteers, and the Cobble Beach staff without whom
this successful and entertaining event would not be possible.
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The event draws judges from all 10 provinces and 13
US states. Over the past 4 years the event has seen
owners bring their beloved cars from as far away as,
Italy, California, Colorado, Newfoundland, Florida,
Virginia, Kentucky, Quebec, Alabama and many more
places. The event has had tremendous support from
the local area with over 220 volunteers that mostly
come from Ontario. Most of whom are local to the
Bruce Grey Simcoe area.
It is a real joy for the McLeese family to be able to
showcase this wonderful area of Bruce Grey Simcoe to
everyone that comes to this event. Each year the event
showcases different vehicles which may only return
once every four years. On the Saturday of the event
Rob leads the Cobble Beach Participants’ Tour around
the local area in his yellow 1971 Porsche 911 E Targa.
The McLeese family feels great joy seeing everyone
experience what this part of the province has to offer. It
is a hidden jewel!
This year’s Cobble Beach Concours d’Elegance takes
place on September 17th, at the Cobble Beach Golf
Resort Community. New this year on Saturday
September 16th is Cars & Coffee at Cobble Beach
presented by Segal Motorcar, a display of 150 special
cars. The vehicles, all 25 years and older, will be
showcased on the driving range at Cobble Beach Golf
Links from 10am to 2pm. Back this year after popular
demand is Hagerty’s Classic Car Ride and Drive, which
will take place on both Saturday and Sunday from
9:30am to 4:30 pm.

Cobble Beach Golf Resort Community
www.cobblebeach.com
1.888.278.8112
info@cobblebeach.com
Cobble Beach Concours d’Elegance
www.cobblebeachconcours.com
416.366.4820 x 228
concours@cobblebeach.com
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near Owen Sound, Ontario Canada

Sunday, September 17, 2017

For the Car Aficionado.
We’ve got it.

2017 TICKETS NOW ON SALE!
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What is a Welcoming
Community?
Successful integration of newcomers into your community is based on mutual
respect, understanding and cooperation. Newcomers will more likely make a
community their long-term home if they can be successful economically and are
meaningfully engaged in all aspects of community life. Newcomers can be
defined as someone who comes from outside the community and chooses to
move there to live or to work.
You may see your community as friendly and think that you are welcoming
people by default, but building a welcoming community or a welcoming
workplace requires proactive contribution – not just niceness.
Some Key Characteristics of a Welcoming Community:
Education: Ensure that education services and facilities – daycare, elementary,
secondary, post-secondary and continuing education are available and ready to
accommodate the special needs of newcomers.
Health and wellness: Newcomers need to feel secure that your community can
provide adequate resources to deal with illnesses and emergencies.
Public Services: Ensure that community public services, which include police,
fire, recreational facilities etc., are able to address the needs of newcomers in
the area. This could include making provisions for people who do not speak
English for example.
Respect for diversity: A community will become more accepting as its population
becomes more diverse.

The Grey County Economic Development
team is proud to work with Grey Bruce
Welcoming Communities, The Agency,
Georgian College, United Way Grey Bruce,
City of Owen Sound, YMCA Employment
Services and more in the pursuit of
newcomer attraction and retention.
Pictured – Partners attending the Peel
Region Job Fair.
To make newcomers in your community think
about the following:
•
•
•
•

Hosting Newcomer Cafés
Hosting Community Information Nights
Appoint a community ‘mentor’ to help
newcomers adjust to their new area
Plan a familiarization tour of your local
area for newcomers

Attracting more people to live and/or work in
your community increases the local demand
for goods and services, helps businesses
grow, creates local jobs and contributes to
the overall economic health of the local area.
Notable - Three families with a combined 15
children have since moved to the region.
Partners are currently awaiting grant approval
to deliver a focused approach.

Taken from the Community Immigrant Retention in Rural Ontario (CIRRO) guidebook – produced by the Ontario Ministry of Agriculture, Food and Rural Affairs (OMAFRA)
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The map will capture the following assets:
•

Farms: Primary production; crops,
livestock etc.
Processors: Food processing (not
including grain drying & storage)
Distributors: Food wholesaling,
storage, distribution, marketing
Consumer Access Locations: Grocers,
farmers markets, restaurants etc.
Inputs and Service Providers: Equip
suppliers, consultants etc.
Public Assets and Infrastructure:
Government services, education,
not-for-profit and community orgs,
infrastructure etc.

•
•
•
•
•

Grey County Agri-foods
Asset Map
Knowing where assets are in the community and how they connect to one another
is a key element in economic development planning.
Earlier this year, Grey County began work on a comprehensive asset map to help
us better understand and support agriculture and food in Grey. Our 2017 Local
Agri-Food Strategic Plan identified a database-driven geo-spatial map as our first
priority.
How does a web-based asset map strengthen our ag and food community? It can:
•
•
•
•

Create a baseline for research and measurement
Visualize links along the agriculture and food value chain
Identify critical gaps and opportunities to aid in strategic decision-making
Optimize business-to-business networking

The public-facing map will live on www.madeingrey.ca and will offer many of the
marketing functions previously offered by the now defunct Foodlink Grey Bruce
website. We have expanded scope to include information identified by community
stakeholders. For example, users will be able to identify if they’re looking to hire
workers, train interns, or offer land for rent; list certifications and awards; show
affiliations to local organizations and more.
In addition, hidden layers (not viewable to the public) will link economic activity
identified by North American Industry Classification System (NAICS) codes to
specific businesses and properties to give us a clear picture of what happens
where around Grey County. This will help us identify development opportunities
and respond to threats in the sector.
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The Grey County agri-foods asset map
builds on best practice demonstrated by the
Golden Horseshoe Food and Farming
Alliance and others. It considers the
Agricultural Systems definitions proposed
by both Margaret Walton (Planscape Inc.)
and Dr. Wayne Caldwell (University of
Guelph).
The map will be built in three phases and
Phase 1 is almost complete. We have
consulted with community partners
including Grey Agricultural Services and
OMAFRA to identify useful data; imported
existing open data sets from various
sources; and undertaken extensive data
hygiene to ensure accuracy in the 1,850+
data points collected to date.
This fall, we will begin Phase 2 which is to
launch the beta site and invite community
members to enter new listings or correct
and enhance existing ones. Phase 3 (a
municipal partnership, t.b.a.) will begin in
2018. Annual updates will ensure our data
is more responsive and current than data
supplied by the Federal census.
Agriculture and food stakeholders: watch for
an email from Grey County in late
September or early October inviting your
participation in Phase 2 of this project.
For more information, please contact Philly
Markowitz at philly.markowitz@grey.ca.
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Grey County Federation of Agriculture
production, fewer and fewer people have a direct connection to
agriculture to be aware of the massive and exciting opportunities.

The Grey County Federation of Agriculture (GCFA) represents
almost 1,450 primary producers across the County with a
mission of working towards the economic growth of farmers in
the county, ands, community sustainability; reflected the fact we
live and work and play in Grey.
Agriculture in Ontario is big business. Over 81,000 Ontarians are
directly employed in primary production and 718,000 work in the
agri-food industry, representing 5.8% of Ontario’s GDP. The
economic health of Grey County farms and the agri-food industry
that supply and buy our products is vital to the health of rural
Ontario.
The GCFA represents a broad group of producers from organic
to conventional farms ranging from livestock operations: beef,
dairy, and aquaculture; crop farmers producing corn, soybeans
and canola to orchards, greenhouse operation and market
gardens.
Farmers cannot be an expert in everything and rely on a healthy
service industry around them to bring the latest ideas and
technologies to help their businesses thrive. Agriculture has
seen a massive increase in productivity through the use of
technology.
•
•
•

GPS systems in tractors, combines and sprayers that can
steer themselves within an inch of a previous pass.
The use of drones to scout crops and detect disease and
nutritional deficiency faster in crops.
Robotic milkers that allow farmers to focus more on health

Agriculture is an exciting industry to be in as all this new
technology requires support. The industry as a whole faces a
massive shortfall in qualified applicants. Graduates from
Ontario’s agricultural schools, whether with a degree or diploma
programs, enter a labour market with more than three jobs
available for every graduate. Getting this message out is difficult
at times with less than 2% of the general population in primary
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To this end, the Federation is proud to bring the Peterson
Brothers to Grey County this fall, Oct 13th 2017. Through their
YouTube parodies of top 40 songs, they have touched millions of
people and the GCFA is excited to bring these ‘agvocates’ to the
local area.
Inside the County there are still some issues that the federation
feels need work to help local farm business grow.
Farmers in Grey County rely on access to markets and for many
years the GCFA has been keenly aware the need to improve the
harbour in Owen Sound. Products from Grey County farms end
up being exported around the globe. Soybeans grown here may
end up in livestock feed in Amsterdam or the IP market in Japan.
Furthermore, the import of wheat for the viability of agri-food
businesses such as P&H in Hanover is not only a vital market for
local farms but jobs to help sustain the local community.
The Federation has long supported the county’s SWIFT initiative.
Access to fast reliable internet is vital for local farmers to buy and
sell their products whether it is direct to consumers, or checking
bids on the Chicago Board of Trade. In conjunction with fast and
reliable internet, the federation has been lobbying the provincial
government for the expansion of natural gas access across
Ontario. With only 20% of rural farms and households having
access to natural gas, compared to 90% in urban homes, the
potentials for saving in energy costs on Ontario farms equals
almost $150 million and a potential of $1.1 billion to households
in rural Ontario.
Grey County is home to a strong, diverse and vibrant ag
community and would like to thank the County for their continued
support of the local ag sector. We hope to see you all on Oct
13th at the Durham Community Centre to see the Peterson
Brothers.
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Ag 4.0.1 Update Save the Date!
We have a new date for Ag 4.0.1! Mark Friday, November 24 at Meaford Hall in your
calendar and watch your inbox for more details as the schedule firms up.
In the meantime, here’s a sneak peek at the ideas we’re developing for our workshops,
panels and at the creative mixer that will follow later that evening.
Farming by the Numbers
How the Ag Census, the new OMAFRA Ag Map and Grey County’s Agri-Foods Asset
Map can tell us about opportunities in food and farming in the region
Big Data, Small Farm
Using data to help with small farm decision-making and planning
Incubation Hub Brainstorm
Shaping a Grey County agriculture & food business incubator
I, Robot?
A look at farm trends and the realities of switching to robo-tech
Technology and Sustainability
How do we use data and tech to protect our environment and increase efficiencies as the
world gears up to feed 11 billion people by 2100?
Do you have an idea you’d like to explore at Ag 4.0.1? Get in touch with us by
September 15 with your suggestion.
For more information, please contact Philly Markowitz at philly.markowitz@grey.ca
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Apple Wood Smoked Chinook
Salmon with Ojibway Bannock
and Wild Ginger Cream

recipe
FEATURE

Chinook salmon will soon be running up the Sydenham River to spawn,
drawing hundreds of people to Owen Sound’s mill dam and fish ladder to
view the annual rite of passage. It’s a sure sign of fall, like the apples ripening
in orchards throughout Grey County. Starting mid-September, you can take
the self-guided Owen Sound Salmon Tour, following the salmon upstream
from the Owen Sound harbour to Inglis Falls. You can hike, bike, paddle or
drive this eco-tour, all at your own pace, or book a guided tour by calling
519-371-9833.
Sunday, October 1, marks this year’s Salmon Celebration at the mill dam and
fish ladder, with kid-friendly activities, live music and samples of fresh,
Georgian Bay salmon prepared by local chefs. Zach Keeshig, a graduate of
Georgian College’s culinary program who now offers 7-course meals using
local food and foraged wild edibles, will be there. His Apple Wood Smoked
Chinook Salmon was a crowd-pleaser last year, served with foraged wild
ginger whipped cream on Ojibway bannock, elegantly adorned with chicory
flowers and wood sorrel.
He shared his recipe with Made in Grey. If you don’t have a wood smoker,
borrow from a friend (or better yet, purchase one locally).
•

4 filets of Chinook Salmon, approx. 4 oz each

Brine:
•
2 cups of warm water
•
1 tablespoon sea salt
•
1 tablespoons local honey
•
1 teaspoon toasted peppercorns
•
1 teaspoon toasted coriander seeds
•
half a bunch of dill, roughly chopped
•
peel of half a lemon
Combine all brine ingredients in a pot, submerge fish and cover. Leave for
35-40 minutes, then remove fish and pat dry.
For the smoker, you can use real apple wood or flavour the wood chips as
you please. Heat until it’s very hot and smoking. Smoke the fish for 3-4 hours,
depending on how smokey you like it. Once fish has been smoked, cool
completely and flake into chunks.
Ojibway Bannock
•
1 cup flour
•
1 tsp salt
•
1 tsp baking powder
•
1 cup warm water
Combine all ingredients and knead dough until smooth. Set aside and rest for
15 minutes. While the dough is resting, heat a good quantity of vegetable oil
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in a deep pan, until oil is hot enough to cook a
piece of dough. Roll out your dough into thin
pieces and fry until golden brown on both sides.
Once cooked, drain on paper towel and lightly
sprinkle with salt.
Whipped Wild Ginger Cream
•
½ cup of local 35% cream
•
1 tsp wild ginger root, peeled
•
salt and pepper to taste
Whip cream until it peaks, add the ginger and
season to taste with salt and pepper. Assemble
the fried bannock, place chunked smoked salmon
on top of the fry bread and wild ginger cream and
garnish with foraged wild chicory flowers and tart
wood sorrel leaves and flowers, or whatever you
have on hand.
Zach Keeshig is a graduate of the culinary program
at Georgian College in Owen Sound. He
apprenticed under Chef Tim Johnston at the
Sweetwater Restaurant at Cobble Beach Resort
and has worked in several fine dining
establishments, such as Langdon Hall in
Cambridge and Michael Stadtlander’s Eigensinn
Farm in Singhampton. Last year Zach pioneered a
dining experience at the Owen Sound Farmers’
Market showcasing locally sourced and foraged
foods in a 7-course tasting menu, which won him
the Young Entrepreneur of the Year Award from the
Owen Sound & Area Chamber of Commerce. He
can be reached at keeshigzachary90@gmail.com.

MadeInGrey.ca

| SEPTEMBER 2017

57

boots on the ground

6.

5.

1.

1.
2.
3.
4.
5.
6.
7.
8.
9.

2.

Local Food Week, Keady Market
Cobble Beach Model Home Tour
LaunchPad Welding Workshop Launch with
sponsor Hobart Equipment
Economic Development Matchmaking, ICF
Summit
Sydenham Sportsmen Salmon Spectacular
Media Day
Reunited with Lou at Top 7 Awards
Virtual Reality Demonstration, KP9 Interactive
Southgate Solar Farm Tour with Don Lewis
Grey County & Edmonton at the Top7 Intelligent
Community Awards with Phyllis Yaffe, Consul
General of Canada in New York, United States

7.

8.

3.

9.

4.
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16.
10.

15.
11.

10.
11.
12.
13.
14.

12.

15.
16.
17.
18.
19.

17.
ICF Summit, Top 7, New York
Meaford Mayor’s Forum
Grey’t Regional Tour, Grey’s Economic Development Working Group
Grey’t Regional Tour Crew, Day Two, Grey’s Economic Development
Working Group
Grey’t Regional Tour, Snowbird Spotting at Hanover Saugeen Municipal
Airport
Local Food Week, Eat Well Market Hanover
SummerCompany – 2017 Summer Company Launch Event
Tenneco Business Tour
SEDC 30th Anniversary Event
Southgate Community Tour, Misty Meadows

13.
18.

19.

14.
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