
TOURISM WEEK –

May 26 – June 2, 2019

#TOURISM MATTERS 

Grey County Tourism Department 
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Heather Aljoe
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Alison Theodore

TAC                                  
Tourism Advisory 

Committee

Olivia Yale 
Admin 

Assistant  

(DMO) Destination Marketing 

Organization for Grey County. 

Mandate: to support Grey 
County’s Goal 1 – Grow the 
Grey County Economy -
through tourism 
development and marketing. 

Grey County Tourism 

Annual Budget = $ 592K



Activities

ÅMedia release with Grey County Council 
photo

ÅRadio campaign with Bayshore Broadcasting

ÅLaunch of refreshed visitgrey.ca/industry 
webpage

ÅSocial Media Campaign inviting locals to 
celebrate significant tourism spots across 
Grey County 

ÅTourism Matters Activation at Grey County 
Administration Building during Doors Open

ÅTourism Matters Activation at Blue Mountain 
Community Day 

A National Celebration of the importance          

of tourism in our communities 

#TOURISM MATTERS
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Canadian Tourism Growth
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(2016)



How We Measure Tourism in a Region 
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How We Measure Tourism – Grey County 
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Demand
Tourists / Visitors

Who are Tourists (Vistors)? 
People taking an overnight
or same day trip of over 40 
kilometres for non-routine 
activities.

2.7 million visitors (2016)
(not including US & Overseas)

Regional Tourism Profile 2016 ïGrey County (MTC&S)



How We Measure Tourism – Grey County 
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Demand
Tourists / Visitors

53%

32%

3%

7%

4%

Pleasure

VFR

Shopping

Business

Other Personal

WHY THEY COME TOP VISITORS ORIGINS

Metro Toronto (16%)

Bruce County (14%)

York Regional Municipality (13%)

Peel RM (12%)

Waterloo Regional Municip. (8%)

Halton RM (8%)

Grey County (7%)

Wellington County (6%)

Simcoe County (3%)

Hamilton/Wentworth (2%)
Regional Tourism Profile 2016 ïGrey County (MTC&S)



How We Measure Tourism  
Supply
Commodities
Industries
Businesses

TOP 10 ACTIVITIES

VFR

Beach

Sightseeing

Hiking

Attend Sports Events

Playing a Sport

Cross-Country Skiing

Skiing/Snowboarding

Shopping

Camping
Regional Tourism Profile 2016 ïGrey County (MTC&S)

1,337 Tourism-Related 
Businesses (2016)

13% of Total



How We Measure Tourism  Benefits
GDP
Employment
Taxes

$333.7 Million Tourist Expenditures (2016)
(not including US & Overseas)

Regional Tourism Profile 2016 ïGrey County (MTC&S),

42%

18%

17%

13%

11%

ITEMIZED VISITOR SPENDING

Food & Beverage

Accommodation

Transport

Retail/Other

Recreation/Entertainment



How We Measure Tourism  Benefits
GDP
Employment
Taxes

8,868 jobs in Tourism Related Businesses* (2016)

(19% of Grey County total jobs) 

2,803 jobs directly supported by Visitor Expenditures**  

(6.2% of  GC total jobs)

$3.1 million in municipal taxes**

*OMAFRA Analyst, *TREIM (MTC&S) 



Thank You !    Have a GreyôtSummeré 


